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Sparks 


Fireside Chat 
‘Mr. Sparks’ at Ease 
Through With Shows 

Chicago Aftermath 
OTT 


By 
Chris Sinsabaugh 











‘TOW IS the winter of my 

discontent,” mumbled old “Mr. 
Sparks,” remembering his Shake- 
speare, a8, be-slippered, he settled 
down before the grate fire and set 
about writing the column. He’d 
come back from Chicago and, so 
far as he was concerned, the show 
circuit was over and so were the 
previews. Nothing to do out of the 
ordinary until Thanksgiving and 
that’s a family affair. He’d not been 
caught in the draft and about the 
only excitement facing him was the 
job of finishing “Who, Me?” in 
time to get the book on the market 
by Christmas time, following which 
he is going to have to go to Cali- 
fornia to again referee the Gilmore 
‘economy run, on Jan. 9, which will 
go to Grand Canyon instead of to 
Yosemite. And gosh! how he dreads 
that assignment. . 


| IT WAS QUITE a letdown after 
| having spent the week at the Chi- 

cago show, which came to an end 
yesterday after a record-breaking 
nine-day run. As usual it was a 
success, but then that might be 
expected of a show that this year 
was celebrating its 41st anniver- 
sary. The complete returns were 
not in when “Mr. Sparks” left for 
home, but there was every indi- 
cation that the gate would exceed 
last year’s 375,000, which is the 
highest attendance ever recorded 
in automobile show history in this 
country. Naturally, with so many 
people clicking the turnstiles, sales 
ran high. Consequently the par- 
ticipating dealers felt happy and 
so did the car manufacturers who 
supplied the product being sold. 

~ * es 


OUTSIDE THE show there was 
considerable activity — press par- 
ties, dealer meetings and the like. 
he brass hats were conspicuous 
and, while they did not stay long, 
their presence emphasized the im- 
portance of the Chicago show. “Mr. 
Sparks” himself was kept busy, 
attending such affairs as the Ford 
press lunch, a peek-in at the Buick 
and Chevrolet dealer meetings; 
aul Garrett’s reception at the 
: Icago Club, where he met a 
ree section of Chicago’s promi- 
— citizenry, there to meet the 
eading executives of General Mo- 
dl The windup came with Olds- 
obile’s press party, where Sherril 
sa met the Chicago press for 
pn rst time since he became 
. eral manager. Skinner was feel- 
one with production running 
ao for 10 extra work-hours 
clichi week and with Hydra-Matic 
he ing so well that by Jan. 1 
date the demand for the 
-Utchless model to reach the an- 


icipated 50 
Production, Percent of the total 


* * * 
oy DOSS, sales manager of 


00, felt good about th - 
oe e out 
thet a he told his press party 
theate = showing at the Amphi- 


r the new “economy” 
model 
(See SPARKS, Page 15, Gol. 5) 
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Sloan Forecasts 
Good Business For 


Next Two Years 


Tells Dealers °42 Models 
Are Possible, Sees ’41 
Output Unaffected 


CHICAGO. — Because of 
business stimulated by the 
National Defense program, 
automobile dealers can look 


forward to two or three years | 
Alfred P. | 


of “good business,” 
Sloan ‘jr, General Motors chair- 
man, told the GM Club of Chicage 
here last week. The address was 


carried through a telephone hook- | 


up to GM clubs in other key cities. 


Sloan warned, however, that any 
plans dealers now make should not 
leave them “out on a limb” a few 
years hence when adjustments will 
be necessary in liquidation of the 
defense program. 


Referring to the possible effect 
of the national defense on produc- 
tion of automobiles, Sloan _ said 
there will be no justification or 
necessity of interference by the 
national defense program with nor- 
mal productivity of the automotive 
industry, barring involvement of 
the U. S. in the war. He indicated 
that it would be possible to super- 
impose the defense burden upon 
regular business activity and that 
the result would be to raise the 
national income now in the vicinity 
of $70,000,000,000 to $72,000,000,000 
to $80,000,000,000, or even more. 

Regarding the adequacy of ma- 
chine tools for automotive produc- 
tion, Sloan indicated that the 1941 
models will not be affected. 

As far as 1942 models are con- 
cerned, he said he was not so cer- 
tain. He said that hazarding a 
guess he would say that it might 
be perfectly practical to present 
another series of models in 1942 but 
that this will hinge upon how radi- 
cal the changes might be. Where a 
complete tooling job is required for 
a new model it might be found 
impossible to carry through with 
it, he indicated, but where less 
complete jobs are undertaken they 
|might be found perfectly feasible. 

Such tooling as is needed for the 
nation’s aviation program will be 
small in the light of the annual 

(See SLOAN, Page 12, Col. 1) 


New Hupp Setup 
Planned; Graham 


Gets War Orders 


DETROIT. — Hupp Motor Car 
Corp., through a petition filed here 
with the U. S. district court, seeks 
to reorganize under the national 
bankruptcy act. 

Hupmobile’s 1940 models were 
produced during June and July 
under a contract with Graham, 
which assembled the Hupp-engi- 
neered Skylarks in its plant here. 
Hupmobile went out of the picture 
late in July, with Graham follow- 
ing suit the middle of September. 

With contracts for several 
million dollars worth of plane gun 
turrets already signed, Graham is 
preparing to swing into full pro- 
|duction of naval and _ military 
engine and ordnance parts. Ma- 
chines and tools now on order are 
to be placed in operation next 
spring. 

In its petition, Hupmobile’s presi- 
'dent, J. Walter Drake, declared 
that while current assets are $76,000 
and current liabilities are $847,365, 
the company’s total assets exceed 
total liabilities and that the com- 
| pany’s position could be improved 
| through liquidation of some assets. 
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Chicago’s Sales Soar 20% 
As 386,000 Throng Show 








“BIG MOMENT” in the opening act of the Chicago automobile show’s ‘‘Non- 
Stop America’’ stage spectacle, was this scene in which the “inventor” of this 
1900 Speedwell boasted to the crowd that “I have just made 15 miles in 115 
minutes”’ and that “there will never be a better car made.’’ Following this 
opening act, the pageant presented the industry’s 1941 models for contrast, 
with beauty contest winners adding their bit. 


Car Makers Seek to Avoid 


Further Rise in ’°41 Prices 


DETROIT. — The automobile in- 
dustry, in the face of steadily rising 
costs, is making every effort to 
hold down prices on its products, 
according to the Wall Street Jour- 
nal. 


As the industry swings into the 
new model year, it is pitting in- 
creased manufacturing efficiency 
and mass production technique 
against a generally rising price 
trend nurtured by the national de- 
fense program. 

The industry priced its 1941 mod- 
els about 5 percent higher on the 
average than those of 1940, and 
there is about an even chance that 
car makers may be forced to put 
further advances into effect during 
the current model year. 


Such a development would be 
most unwelcome to the motor com- 
panies, who long ago adopted a 
policy of making no changes in 
price listings during a model year. 
It also long has been the policy 
of the car makers to constantly 
reduce prices — thus broadening 
markets — while at the same time 
adding to quality. They were able 
to carry out only one side of the 
program this year. They improved 
the quality, but circumstances 
forced slightly higher prices. 

So far as the outlook for 1942 
model prices is concerned — and 
the automobile companies are look- 
ing that far ahead — it is possible 
that the national defense program 
actually may result in permitting 
price reductions. 

This view is predicated upon the 
possibility that tooling require- 
ments for the arms plants may 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. 


1939 


Make Pos. 


1—620,833 Chevrolet 448,756— 1 
2—399,762 Ford 
8—323,503 Plymouth 


355,706— 2 
282,594— 3 
4—206,521 Buick 144,025— 5 
5—164,279 Pontiac 109,407— 6 
6—153,610 Dodge 149,466— 4 
7—141,002 Oldsmobile 99,647— 7 
8— 75,364 Studebaker 58,921— 8 
9— 72,508 Chrysler 51,895— 9 
10— 60,818 Mercury 47,434—10 
Total All Makes 
2,489,091 1,962,676 


complete standings of all 
Page 11, this issue. 


For 
makes see 


curtail mechanical, and possibly 
appearance changes, of the 1942 
models. Should this develop, prices 
of the new cars at that time might 
be adjusted to reflect the fact that 
tool costs already had been fully, 
or largely, amortized. 


A measure of the price problem 
facing the automobile companies on 
current models is given by a value- 
price comparison with 1929. While 
the average retail price per unit 
is only about 3 percent below 1929 
— and at a new peak since that 
year — average prices per pound 
and per horsepower of the new cars 
are substantially under the 1929 
level, and only nominally above 
1940. 

Manufacturing costs almost uni- 
versally are up as compared with 
a year ago, sharply for some spe- 
cific items and moderately for 
others and varying widely between 
companies. Wage rates in automo- 
tive and supplier plants with few 
exceptions have been increased, 
directly or indirectly, in the past 
12 months. 


Average retail price of the 1941 
passenger car is estimated tenta- 
tively at around $815-$820 against 
$778 in 1940. Average in 1929 was 
$843, the lowest since 1925 which 
was the last year the national 
market was dominated by the 
Ford “Model T.” 


Dealers Report 


Reeord Demand 


1940 Attendance Exceeds 
°39 Record-Breaking 
Event by 3% 


By Mel Adams 
Staff Correspondent 


CHICAGO.— Chalk up 
another tremendous success 
to the credit of the 41st 
annual Chicago Automobile 
Show which wound up its 
nine-day run Sunday night. 

More brilliant and complete than 
any of its predecessors in the Inter- 
national Amphitheater, this edition 
also set a record in attendance and 
sales, according to estimates of 
show officials. The figure on the 
crowds was placed at 386,000, an 
increase of 11,000 over last year’s 
total, which stood as the previous. 
peak. 

A survey of exhibitors brought 
reports of gains ranging from 10 
to 20 percent over a year ago. This 
applied not only to new cars but 
also to trucks and used cars on 
display. The increase in passenger 
car sales was in line with factory 
forecasts over the 1941 outlook. 

The manufacturers had good rea- 
son to be optimistic when they 
arrived in Chicago for the show. 
At dealer meetings during the first 
four days they brought tidings of 
record-breaking October orders and 
impressive banks of unfilled orders. 

Reports from sales managers in- 
spired show officials to publicize 
the advisability of placing orders 
immediately if deliveries within 
reasonable periods are expected. 
They pointed not only to the fac- 
tory experiences but also to possi- 
bility of a shortage, due to national 
defense requirements for steel and 
other materials. 

Last Monday and Tuesday marked 
the peak of factory-dealer affairs, 
with Chevrolet and Buick holding 
luncheon meetings simultaneously 
at the Palmer House, and Ford and 
Pontiac at the Drake on Monday. 

The Tuesday schedule included 
in chronological order the General 
Motors Club of Chicago luncheon 
at the Palmer House, addressed by 
Alfred P. Sloan jr., chairman of 

(Continued on Page 2, Col. 1) 


Rogers Added as Speaker 
For ATA Meeting Next Week 


WASHINGTON. — Commissioner 
John L. Rogers, of the motor car- 
rier division of the Interstate Com- 
merce Commission, will speak at 
the opening session of the seventh 
annual convention of American 
Trucking Assns. at Los Angeles 
next Monday, Nov. 11. 

Another feature of the conven- 
tion will be a joint dinner meeting 
of the ATA safety and operations 
section and the Southern California 
chapter of the Society of Automo- 
tive Engineers. This will be ad- 
dressed by Prof. L. M. K. Boelter, 
of the University of California, on 
“A Practical Method for Selecting 


Safe Drivers.” Other speakers ae sepected test week te bean 


this session will be J. 
Savage, superintendent of 
Portland, Ore., and J. L. S. 
jr., safety director, 
Freightways. 


Verne 
shops, 
Snead 


Consolidated | trucking 


Keynote address at the conven- 
tion will be delivered by Frederick 
C. Horner, an aide of the National 
Defense Advisory Commission and 
assistant to the chairman of Gen- 
eral Motors. Trade barriers and 
their effect on highway transporta- 
tion will be discussed by Paul T. 
Truitt, of the Federal interdepart- 
mental committee on trade barriers. 
Finals in the national truck driv- 
ing championship will be held Nov. 
13, about 50 winners of state driving 
rodeos taking part. Edson Smith, 
of Detroit, will defend the national 
title he has held for two years. 


Reservations for the convention 


passed the 1,000 mark, and it is 
expected that twice that many 
leaders will be present 
when the convention starts. 
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Chicago Sales Up 20% as 386,000 Thro 


Record Demand Reported 
By Dealers at Meetings) Goal Is 20 Pet. 


(Continued from Page 1) 


the General Motors board, over a | 
nationwide telephonic hookup; the | 
Willys-Overland luncheon at the | 
Stock Yard Inn; the General Mo- | 
tors reception, with Paul Garrett 
as host, at the Chicago Club, and 
the SAE, Chicago section, dinner- 
meeting in the Saddle and Sirloin 
Club. 

Wednesday's event was the Olds- 
mobile press reception at the 
Drake. the three-day National Assn. 


Chrysler’s Sales 
At Chicago Show 
Better Than 1939 


DETROIT.—“The Chicago auto- 
mobile show was most gratifying 
this year, both from the standpoint 
of attendance and_ sales,” said 
Charles L. Jacobson, general sales 
manager of Chrysler division. 

“There is something about the 
Chicago show that is distinctive. | 
Most people go there to make care- 
ful comparisons of various motor 
cars. We always find that they pay 
attention to lectures and ask in- 
telligent questions of the salesmen. 

“Of course the stage show 
helped attendance, but after they 
had seen this show the people 
didn’t just go home. They put in 
a lot of time looking over the ex- 
hibitions. 

“Our Chrysler booth had the 
largest attendance this year that 
we ever have enjoyed. This is due 
partly to the fact that we are 
showing our new ‘Thunderbolt.’ I 
doubt that anything else ever put 
in a motor car show has attracted 
so much comment. 

“Chrysler sales this year were 
very satisfactory and considerably | 
ahead of the good 1939 show.” 








of Tire Dealers convention con- 
cluded on that day at the Stevens 
hotel. 


The consensus of both the public 
and industry was that in “Non- 


| Stop America,” the stage feature 
| of the show, Edward Beck produced 


the best revue in the history of 
the event. Aside from its historical 
interest, jumping from the 1900 


|era to the present, the spectacle 
|of singing, 
| wound up with a patriotic flourish 
l|led by Lola 
| prima donna. 


dancing and acting 


Fletcher, operatic 


The patriotic theme was also 


| revealed in timely fashion through 


the appearance in the central arena 
of an elaborate exhibit of United 
States Army motorized and me- 
chanized equipment. 


M. J. Lanahan, chairman of the 
executive show committee; the 
other members of the group; Frank 
H. Yarnall and his used car com- 
mittee, and Sam Shapiro, show 
manager, shared the praise over 
the success of the show. 

“One of the striking phases of 
the show was that the spectacle 
in the central arena at no time 
detracted from the interest in the 
car, truck, parts and accessory 
exhibits,’ Lanahan said. “This was 
only natural, since the stage show 
was built around the idea of glori- 
fying the new offerings of the 
industry.” 

All of the exhibits were well 
filled during the afternoons, and 
jammed each night during the 
nine-day run. Attendance was in- 
creased each evening starting with 
Tuesday. 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired. 


Chicago Show Activities . . . 





SAMUEL B. SHAPIRO, general manager of Chicago Automobile Trade Assn., 
and manager of the automobile show, welcomes sales officials of W illys-Over- 
land Motors, Inc., to Chicago. Left to right are Elmer Lick, Midwest regional 


manager for Willys; G. 
M. J. Golden, general sales manager. 


Harold Bell, assistant sales manager; Shapiro, and 





OLDSMOBILE EXECUTIVES were among those present at Chicago’s gute 


mobile show last week. Photo shows S. E. Skinner, general manager; H. ° 
Trevellyan, assistant general sales manager; D. E. Ralston, general sales 
manager; L. J. Blunden, Chicago zone manager; D. P. Brother, president, 


D. P. Brother & Co., Inc., Oldsmobile’s advertising counsel. 





managers 


OLDSMOBILE zone 
week to hear 


Chicago during the past 
plans for the next few months. 
ager, who presided; 


for ce 


regions convened 
of Oldsmobile’s sales and advertising 
Photo shows D. E. Ralston, general sales man- 
L. J. Blunden, Chicago zone, and James Berry, Cincinnati. 


ntral and Pacific 





Doss Says Ford 


Increase in 194] 


CHICAGO.—Sale of 1,000,000 
Fords, 150,000 Mercurys and 35,000 
Lincolns during the 1941 model 
year is looked forward to by Ford 
Motor Co., H. S. Doss, general sales 
manager, told Ford dealers at a 
meeting last Monday in connec- 
tion with the Chicago automobile 
show. 

Doss pointed out that this rep- 
resents a gain of 20 percent over 
sales of Ford units during the 1940 
model period. 

He declared that he 
reason why the national defense 
program should interfere with 
normal production of motor cars. 

The country wants and needs 
new cars, he said, and the automo- 
bile plants are equipped to turn 
them out at the same time they 
are giving full attention to the 
country’s defense requirements. 


Cadillac Reports 
$30,000,000 in 
"41 Model Sales 


CHICAGOW—A fast-expanding 
Cadillac market has thus far pro- 
duced more than $30,000,000 in 
business, D. E. Ahrens, general 
sales manager, reported here. 

“A feature of our business is that 
order increases have extended 
throughout the six series of cars. 
As a matter of interest, our best 
seller by some millions of dollars is 
not the lowest priced of the six. 
We have found as well a brisk de- 
mand in the highest price range. 
Initial orders for $2,000,000 worth 
of cars in this series is at this time 
without precedent.” 


Pontiac Output 
Boosted by 40% 


CHICAGO.—D. U. Bathrick, gen- 
eral sales manager of Pontiac, told 
125 dealers at a luncheon meeting 
in the Drake hotel here that the 
company’s regional and zone man- | 
agers had put in definite requests | 
for the balance of 1940 calling for| 
an increase of 60 percent in factory | 
production over last year. | 

Production is on the basis of a 
40 percent increase over a year ago, 
Bathrick said, which is consider-| 
ably less than the actual increase 
in the sales of 1941 cars over re 
Since the announcement of 1941 
model cars Pontiac has registered | 
the greatest increase in sales of 
any General Motors division, and 
is going at the rate of 293,000 cars 
for the 1941 model year. 


saw no 


Hudson Claims 
Best Sales Rise 


DETROIT.—Based on an analysis 
of total industry new car registra- 
tions for the 12 months ending 
Sept. 30, Hudson registered the 
fastest sales gain of all major 
automobile companies, according to 
George H. Pratt, general sales 
manager. 

Pratt stated that Hudson showed 
a gain of 68 percent over the pre- 
vious year, while the industry as 
a whole registered an increase of 
27 percent. 

Shipments to date of 1941 models 
already amount to 44 percent of 
the entire 1940 volume, he revealed. 





De Soto Dealer Reports 
Sales Up 73% Over °39 
DETROIT.— Compared with the 
period last year between the intro- 
duction of new models and Nov. 1, 
sales of 1941 De Soto models have 


shown a 73.5 percent increase, ac- 
cording to Louis Rose, De Soto 
dealer here. 

Fluid drive and the new simpli- 
matic transmission have increased 
showroom attendance and the re- 
sulting retail sales, in the opinion | 
of Rose. So great has been the} 
public’s interest in this develop- | 
ment that a fluid drive demon-| 


strating unit has been scheduled 
into all De Soto dealerships in the 
city, Rose said. 


Sales 


ng Show 


Chicago Show Activities .. . 
nye — 5 





REPORTS of rising Cadillac sales and production brought smiles to Genera) 
Motors officials gathered in Chicago for the annual automobile show. Above, 


G.. is Kettering, vice-president of the corporation in charge of research: 
Alfred P. Sloan jr., chairman of the board, and Nicholas Dreystadt, general 
manager of Cadillac, discuss the improved prospects. 


M. J. LANAHAN, chairman of the Chicago automobile show, and Lt. Col. 


L. B. Wyant, in charge of the special U. S. war department display of motorized 
equipment at this year’s show, receive joint congratulations on the double. 
feature program arranged this year. They are pictured here at the Plymouth 
exhibit, receiving tribute of Warren Hatch, in charge of the car display. 


AT THE PONTIAC dealer luncheon in the Drake hotel during the Chicago 
automobile show. Left to right, Don Whitfield, Minneapolis zone manager; 
A. T. Hansord, Minneapolis dealer; D. U. Bathrick, general sales manager, 
and R. L. Whitcomb, Whitcomb and Blick, Minneapolis dealers. 





' 


GEORGE H. PRATT, left, Hudson general sales manager, visits with Ralph’ 


Knight, center, new Hudson distributor for Kansas City territory, who arrived 
at the Chicago show for a final discussion of the formal opening of his new 


Kansas City distributorship with C. G. Beeching, right, Hudson Midwest sales 


manager. 





A MERCURY four-door sedan provides atmosphere for this brief dramatit 
skit, one of several which drew record attendances at the Ford-Mercury-Lincolt 
display in the Chicago automobile show. Costumes are by Carson Pirie Scott Co 





Ericksen, left, and Jun 
Dickerts, pose in the Buick “ear of thé 
automobile show. The hat styles wet 
design, the name deriving from the 


AUTOMOTIVE TREND in women’s styles. Dorothy 


Staecker, wearing ‘‘Fireball’’ hats by 
future’ at the 4Iist annual Chicago 
inspired by Buick’s Fireball engine 
shape of the combustion chamber. 
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curb 


of the public 
ry?” This, 
was contained in a letter received 
jast week from a dealer. 
* * 


* 

It is an important considera- 
tion, and this column will have 
much to say on the subject as 
the weeks progress, because it is 

t a shame that new Cars, 
worth every cent of the manu- 
facturer’s list, are delivered at 
cut prices by way of long used 


car allowances. 
. = = 


A Fair Question 

IKEWISE, if dealers are to 

make more money, the great- 
est opportunity is in taking in 
used cars for less money. So, it is 
a fair and important question to 
ask, “How can I curb the shop- 
ping tendencies of automobile 
buyers ?” 

* oo * 

In the first place, there is not 
as much shopping as the average 
dealer believes. Of course I 
realize, in talking to thousands 
of dealers, that most any dealer 
believes every single prospect 
shops. This is natural. None of 
his salesmen ever lost a deal be- 
cause they didn’t have a good 
canvass. The only reason they 
lost the deal is because a com- 
petitor offered more money. 

* * * 


One Car Bought 


| ow automobile dealer himself 
gets in on only the hard deals, 
anyway. The deals that are already 
lost are laid in his lap in a final 
attempt to complete the sale. Then 
again, if one prospect shops with 
10 dealers in a town, each of those 
dealers will think he lost a sale 
through high allowance, when the 
fact is only one car was bought, 
and not nine sales lost. While there 
is less information perhaps on the 
shopping tendency as compared 
with any other fact concerning 
automobile retailing, wherever an 
appraisal bureau has been set up 
in the past and definite records 
kept, they proved that more than 
percent of the buyers never 
went to the second dealer. 
* * Eo 
Maybe conditions have changed 
considerably in the last year, but 
the latest definite statistical in- 
formation on this situation comes 
rom @& survey conducted by 
Crowell - Collier Publishing Co. 
and, while these figures have al- 
ready been published in Auto- 
motive News, I repeat them 
merely as a basis for the dis- 
cussion that is to follow: 
85 percent of the prospects 
ed to only one dealer 
handling the make of car 
hey finally purchased. 
45 percent of the prospects 
: ed to only one dealer be- 
ore buying. 
ate — these percentages 
but someone’s opinion, 
are the latest statistical facts 


as : 
_ the habits of new car buy- 


* * * 


Some Exam ples 
| that is a high percentage 
non-shoppers. It will be 


Startli : 
safe ie to many dealers, but it is 


Say the 2rce ave y | 
be hi a percentage would | 
higher if it were not for the acts | 


dealers 


. an 
Selves, For d 


salesmen them- 


here 


instance, 





Bouquet 

“Dear John: 

op 

ar, dealer column should be 

now aneresting and I don’t 

© writ anyone better qualified 
€ it than you. Warmest 


Personal 
' regards,—P ; 
tin, Akron, 0.” aul E. Mar 


ealers tell me 


By John 0. Munn 





Dealers’ or salesmen’s comments, questions or requests 
addressed to John O. Munn in care of Automotive News, Detrott, 
and the writer’s name will be kept in confidence if requested. 





follow | 


| salesmanship 
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Wis. Licensing Called Failure 













sTTOW can an individual dealer | some actual headings of ads initi- 
the shopping tendencies | ated by, and paid for by, dealers: 

in his particular terri- 
among other questions, 


* * * 

“You Get More for Your Old 
Car Here.” 

“We Are the Wildest Traders 
in Town.” 

“Write Your Own Ticket.” 

“Highest Appraisals Ever Of- 
fered.” 

_“We Pay $25 More for Your 
Used Car.” 


* * 


Wouldn’t He? 


B* running these kind of adver- 
tisements, aren’t we educating 
the public to shop; aren’t we tell- 
ing them that they are foolish un- 
less they shop for the last dollar? 
By such tactics, are we not con- 
verting the buyer who is already 
sold on a particular make of car 
and a particular dealer into a con- 
firmed shopper? Wouldn’t he, even 
if he went out socially once a week 
with some dealer, and knew him 
well and respected him, go out, 
with such propaganda held in 
front of him constantly, to see 
whether he could save some money 
on a trade? 
oa * ea 
Then, too, aren’t we as dealers 
or salesmen in error because we 
don’t at least assume we are the 
first on each deal? Somebody 
has to be first, and if we handle 
each canvass on that assumption, 
can’t we remain the only one on 
the deal in a great number of in- 


stances? 
co * % 


Checking Is Needed 
EW dealers think their sales- 
men contribute to the shopping 
tendencies. You might find it 
profitable to do a little checking 
here. We would not believe it. 
Maybe your salesman doesn’t say 
it, but I still hear this remark 
constantly repeated by many sales- 
men to a prospect when the ques- 
tion of a used car allowance comes 
up: “Mr. Jones, have you had any 
offers on your car?” 
: os * 
Such a subtle suggestion makes 
shoppers out of prospects who 
had no intention of going some- 


where else. 
» > 


* 

Eliminate Shopping 
HIS column is certain that, if 
there is such a thing as good 
in this trade —and 
we believe there is—it can, and 
should, include the intelligent sell- 
ing of a fair used car allowance. 
This alone will go a long way to- 
ward overcoming the _ shopping 
tendencies of the public. In later 
columns, we'll have more to say 
on salesmanship in selling a fair 
allowance. Just now, however, the 
thought we want to get across is 
that all dealers working together 
can go a long way toward elimi- 
nating much of the shopping by 
simply refraining from the use of 


| such headings in ads as mentioned 


above, and seeing that the sales- 
man’s canvass has in it nothing to 
encourage shopping. 

a * * 

The individual dealer, however, 
in spite of what competition is, 
can do much toward eliminating 
shopping by a system of locating 
each prospect before he comes 
into the market, instead of wait- 
ing until the prospect himself de- 
termines to buy, and then floats 
around to all automobile dealer- 
ships in his quest for a large al- 
lowance. Such prospects are hard 
to handle at best, and no dealer 
is going to make much money 
on them. Records show that 85 
percent of the people, who are 
going to come into the market 
for any given year’s cars, is that 
class of people who bought new 
cars in that price class from 19 
to 36 months ago. 


| How to Pre-Approach 


UTOMOBILE dealers have reg- 

istration information readily 
available and if they will pre- 

(Continued on Page 12, Col. 3) 


CHARLES S. HENSHAW, of Noyes Buick Co., Boston, right, was presented 
with a plaque by the Old Timers Assn., Inc., New York, at the Pioneers 
luncheon during the Boston open house week. Harry Bell, a member of the 
Old Timers, brought the 4 to Boston for the occasion. The citation was 


for Henshaw’s 45 years in the industry. 


Dealership 


Bankruptcies 


Decline Below 1939 Level 


NEW YORK. — Failures in t 
automobile industry were substan- 
tially below the level of 1939 in 
the first nine months of 1940, ac- 
cording to Dun & Bradstreet. 


For manufacturers and distribu- 
tors combined, the total for Janu- 
ary through September amounted 
to 191, against 269 for the like 
period of 1939. 


An average of two bankruptcies 





Plans Nearing 
Completion For 


OADA Conclave 


AKRON.—Horace Taylor, Chrys- 
ler-Plymouth dealer and president 
of Ohio Automobile Dealers Assn., 
has announced final plans for the 
annual dealers convention, which 
will be held here Nov. 12-13. 


The committee in charge of ar- 
rangements includes Miss V. P. 
Conner, manager of Ohio Automo- 
bile Dealers Assn.; C. B. Levering, 
Columbus Nash dealer; Warl Bur- 
roughs, manager of Cleveland Au- 
tomotive Trades Assn.; R. L. Ar- 
nett, Akron Chrysler - Plymouth 
dealer; Paul Martin, local dealers’ 
association manager, and Taylor. 


According to Taylor, three na- 
tionally known speakers will be 
here for the two luncheon engage- 
ments and the final banquet. 


The majority of the business 
sessions will be devoted to the 
formation of a constructive legisla- 
tion program. A trip through one 
of the major rubber companies is 
also planned. 


Horner’s Radio Station 


To Broaden Coverage 
WASHINGTON.—Stanley H. 
Horner, Buick dealer here, and 
president of National Automobile 
Dealers Assn., is branching out in 
radio. 

The federal communications com- 
mission last week approved the 
application of the Capital Broad- 
casting Co., organized by Horner, 
for a wavelength of 1,420 kilo- 
cycles and permission to build and 
operate a new broadcasting station 
in this city with a booster tower 
located in nearby Maryland. Asso- 
ciated with him are Dyke Cullum 
and Ed Spense, formerly with 
station WBAL, Baltimore. 


Wage-Hour Law Data 


Offered in New Book 
DETROIT.—The wage and hour | 
division of U. S. department 
labor has announced that the 40- | 
hour week edition of the “Employ- | 
ers’ Digest” is off the press. 
This pamphlet contains the latest | 
information concerning the Wage | 
and Hour Law, especially informa- | 
tion pertaining to the change in| 
the standard workweek. 


of | 


a month occurred among manu- 
facturers of the industry both this 
year and last year, compared with 
about three in 1937. 


Wholesalers and retailers im- 
proved their showing, reporting an 
average of 21 monthly in 1940, as 
compared with 26 last year and 
23 in 1937. 


Manufacturers 
Year Number Liabilities 
Eb koa eek ee 196 $ 5,411,000 
SR a eres Sere a. os 114 2,832,000 
NS ot ci ecae 89 10,985,000 
MR sus mira ae 62 3,106,000 
MG 645 Saas 40 5,405,000 
Bi i chicas 41 2,277,000 
rr 28 1,020,000 
Ma diate Reto verens 48 6,389,000 
ads as kicces 45 2,850,000 
io 5a an 25 733,000 
| a 18 682,000 


Wholesalers and Retailers 


Year Number Liabilities 
ee 1,155 $23,733,000 
ERS eae 824 15,896,000 
ESS 60s eR dane 948 28,472,000 
I iiadwistee nsec 512 12,034,000 
| Pe artes 264 8,015,000 
WG $10) 6:6.au be 258 4,850,000 
aS ORS hikes 235 4,057,000 
Sa s6s xk ea 288 5,548,000 
Me oert 459 9,516,000 
a eae 313 4,730,000 
i asa 4 ahs 173 2,333,000 


(*) January to September, inclusive. 


Dallas Dealer Opens 


New Super Showroom 
DALLAS.—Lone Star Olds-Cadil- 


lac Co., dealers here for over six | 
its facilities | 


years, has expanded 
to over twice its former capacity. 
A completely new showroom, ser- 
vice quarters and offices are all 
housed in the same large building. 

N. J. Sanders is president of the 
company. Assisting him are C. W. 


Nolen, Cadillac sales manager; 
Gerald Smith, Oldsmobile sales 
manager; N. D. Knight, parts 


manager; F. W. Dickey, used car 
manager; Ray Perry, service man- 
ager, and W. L. Dugger, secretary- 
treasurer. 


ANNUAL 
dealer organization of Butler Motors, Inc., Hudson distributors for the Chicago 
| territory. Shown above are the 10 leading dealers of the 46 who received checks 


from W. E, 


manager, and C. G. Beeching, 


Butler, Art Lovell, C. E. 





| original 
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Dealer Advocates 
Act’s Repeal After 
Losing Ford Suit 


JANESVILLE, Wis.—Failure of 
the U. S. supreme court to grant 
relief in the case of Robert F. 
Buggs, Janesville dealer, against 
the Ford Motor Co., means that 
the Wisconsin automobile dealers’ 
licensing law offers no protection 
to dealers, asserts Jacob Geffs, 
counsel for Buggs. 

The suit, according to Geffs, was 
an unusually favorable one for a 
test case, since Buggs had repre- 
sented the Ford company for many 
years until his franchise contract 
was cancelled. The state law, 
among other things, provides for 
the suspension of a manufacturer's 
license for unjustified cancellation 
of a dealer franchise. 

In the Buggs case, the court 
ruled that the law could not be 
made retroactive to cover the can- 
cellation. 

Geffs, following the high court’s 
ruling, said: “The announced pur- 
pose of the statute at the time it 
was passed was the protection of 
dealers’ equities against arbitrary 
action on the part of manufac- 
turers. Since the statute has failed 
in its purpose, it should be re- 
pealed. It has resulted only in im- 
posing bureaucratic regulations 
and restrictions on those engaged 
in the automobile business. 

“Unfortunately,” Geffs continued, 
“the statute has not been well ad- 
ministered. In one case a man was 
denied the right to go into business 
because he was poor. Recently 34 
dealers in Rock county petitioned 
their trade association to have it 
repealed outright. The author of 
the statute was overwhelmingly de- 
feated in the September primary in 
his race for the office of attorney 
general.” 


Detroit Dealers 
Get Show Ideas 


DETROIT. — Already planning a 
1941 Detroit automobile show on a 
broader pattern than the success- 
ful 40th annual exposition just 
concluded, a committee from De- 
troit Auto Dealers Assn. visited the 
Chicago automobile show last week 
in a search for new ideas in show 
entertainment, arrangement and 
features. 

In the official Detroit delegation 
were David J. Griffith, executive 
chairman of the 1940 show com- 
mittee of DADA; Committeemen 
James A. Mason and William Reid; 
S. T. Hanson, president of DADA 
and Paul T. Graves, managing 
secretary. 

Selection of Chicago for the idea- 
excursion, said Hanson, was made 
because the Chicago show has in 
recent years out-drawn in attend- 
ance and out-sold in retail orders 
any other automobile show in the 
United States. 


Used Car Value Booklet 


Published by Nebraska 
OMAHA.—Nebraska state ad- 
visory board has_ published its 
September issue of the Nebraska 
Used Car Value Survey for dealers 
and salesmen in the state. 

The book is new in that it covers 
every line of automobiles and 
trucks manufactured, in regard to 
cost, present value and 
cash value. The book was ar- 
ranged from collective opinion of 
dealers throughout the state. 








bonus checks brought smiles to the 


Butler in the presence of George H. Pratt, Hudson general sales 
nag : Hudson Midwest sales manager. 
| Phil Saparito, manager of Butler Motors Oak Park branch; John Placko, Frank 
Lomison, M. J. Kelly, J. S. Perlman, Charles Mitchell, 


Left to right, 


a aa _Pafel, R. E. Carlson; R. W. Winkenwerder, secretary, Butler Motors; 
Beeching ; I ratt; Butler; O. H. Buehler, wholesale manager, Butler Motors, 
and C€, Collins, regional manager for Hudson in the Chicago territory. 
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OUR PLATFORM 
A continuing understanding between manufac- 
turer and dealer, and fair profits for both. 
An eventual profit for the dealer on every used 
vehicle handled. 
Better dealer service and lubrication facilities 
operated at a profit. 
No diversion of fuel taxes from their intended 
use in highway construction and maintenance. 
No government bureaucracy control of the auto- 
motive industry. 


1 
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3. 
4 
5 











DETROIT, NOVEMBER 4, 1940 


If-- 


OMORROW we, the people, go to the polls and decide 

that vital and most important question: Who will be the 
president of the United States for the next four years? 
Whichever one gets the key to the White House, the auto- 
mobile industry seems set for unusually good business in 
1941; in fact, for the next several years, because of the an- 
ticipated increase in national income of from 70 to 80 billions 
during the three years, as expected by Alfred P. Sloan jr., 
chairman of the board of General Motors. 

Mr. Sloan, addressing GM dealers nationally over a tele- 
phone hookup at his luncheon in Chicago last week, predicted 
this in his speech. At the same time he impressed on his 
listeners that he believes 1942 models of cars and trucks 
will make their appearance about this time next year, pro- 
viding changes are not made that will require radical re- 
tooling, a belief this column has expressed several times 
already. Mr. Sloan, talking on the subject of tooling for air- 
plane mass production, stated this would not require more 
than 10 percent of the present normal facilities, which, if 
correct, should mean practically no interference with auto- 
mobile production for 1942 if the industry attempts nothing 
radical in the way of design. Only in case the United States 
becomes actively involved in war will there be a likelihood 
of interruption in automobile manufacture, he forecasts. 

Willkie is Mr. Sloan’s presidential choice—he has made no 
secret of this, declaring that if his man gets in, it will give 
Mr. Willkie an opportunity to change our economic system 
from one of dividing the wealth to one of increasing and 
broadening production. But far be it from us to take sides 
in this presidential race. Certain it is, though, that the auto- 
mobile industry will be very much in the picture for the next 
four years, regardless of who gets in. 


Military Roads for Defense 


T IS our firm conviction that a national system of through- 

highways should be made a No. 1 “must” in the present 
program for military defense. 

In his column to the right, Mr. Slocum is continuing his 
impressions of the recently-opened Pennsylvania Turnpike, 
emphasizing the demonstration which this “dream highway” 
presents of the necessity of expanding this road-prepared- 
ness program into a coast-to-coast road if for no other reason 
than for defense purposes. 

We are in the throes of expending billions of dollars for 
defense with the unstinted approval of the American people. 
Army and Navy equipment and munitions are being bought, 
for which every one of us devotedly prays there will never 
be any war-time need. 

A national system of highways, although built for purely 
military reasons, actually become useful to every citizen 
from the day they are opened. If really faced with the prob- 
lem of defense, they would prove to be our greatest asset. 
As Mr. Slocum points out, “every one of our 30,000,000 
registered motor vehicles is actually of military value in 
time of war,’ but unless we have adequate highways over 
which they can flow without any possibility of interference, 
their potential strength is minimized. 

This industry is the one most vitally concerned in this 
problem of streamlined highways and should be the first to 
give the necessary leadership to assure its accomplishment. 















By GEORGE M. SLOCUM 


(Epitor’s Note: This is the sec- 
ond installment of Mr. Slocum’s 
first-hand impressions of the new 
Pennsylvania Turnpike). 





MORE ABOUT In the fall of 1937 
THE I drove my own 
TURNPIKE! American - built 
(Pontiac) car some 
160 kilometers (roughly 100 miles) 
over such a roadway as I never 
had seen or even dreamed of be- 
fore. There were two four-lane 
roadways divided by a wide, grass- 
covered center strip. At the curves 
shrubbery was planted to serve the 
double purpose of beautifying the 
highway and preventing glare from 
oncoming headlights. The road was 
concrete. There were no intersec- 
tions, railway crossings or stop- 
lights. Trucks and heavy vehicles 
kept to the right lane and fast 
traffic, including mammoth diesel- 
driven passenger buses, kept to the 
left, on which there was no speed 
limits. The road was known as an 
“Auto-Bahnen” and 400 miles of 
similar highway was opened during 
the month we were in Germany. 
Der Fuhrer had made “military 
highways” his No. 1 objective in his 
plans for “the next war.” 
* * * 

Naturally, I could not help but 
contrast my experience in the 
Germany of 1937 with the position 
in which the United States finds 
itself in 1940. As a nation we are 
united on the single objective of 
total, adequate defense. With this 
objective, national military high- 
ways take on a new significance 
which we cannot afford to over- 
look. Highways no longer are 
“good roads,” intended only for 
making passenger travel more 
pleasant. Highways today are 
literally the veins through which 
the life blood of commerce travels 
in peacetime and the_ greatest 
single factor of defense during war 
time. If you imagine that the cost 
of such highways is prohibitive, 
will you please remember that 
while this Pennsylvania road cost 
$500,000 per mile (including seven 
miles of two-way tunnels) it could 
probably be duplicated over the 
flat prairies of the west for a tenth 
of this figure. Please remember, 
too, that any one of the new battle- 
ships for which keels already have 
been laid, will cost more than the 
completed Pennsylvania turnpike. 
These battleships certainly will be 
obsoleted in 10 or 15 years—these 
highways will be in use for gen- 
erations! 

* * ok 

One of the most amazing things 
I learned about the 160-mile Penn- 
sylvania Turnpike is that it was 
completed in just one year and 11 
months. A phenomenal record 
which goes to prove what could be 
accomplished in an ocean-to-ocean 
highway if we were to make it the 
No. 1 objective of our present de- 
fense program. Every one of the 
30,000,000 motor vehicles registered 
in the United States can be used 
for moving troops, civilians or 
supplies in case of attack on this 
country. It is literally true that 
there is a seat in a motor vehicle 
for every man, woman and child 
in America and plenty of room for 
their personal effects and baggage 
to boot! We have the vehicles; now 
we need national, military, through- 
highways to make this picture of 
defense transportation facilities 
complete. 

* + 

I am advised by the Pennsyl- 
vania Turnpike Commission that 
in the first 20 days of operation, 
192,000 vehicles used the new high- 
way and paid a total of $163,000 in 
tolls. This means the road is 
starting off at a revenue-produc- 
ing clip of more than $3,000,000 a 
year and should be able to repay 
the RFC loan away ahead of 
schedule. 

a” + *” 

If we have been lax in our pro- 
gram for defense certainly we have 
been niggardly with the appropria- 
tions, large as they may have 
seemed, which have come from 
Washington for an adequate sys- 
tem of military highways, linking 
all sections of the United States. 
It is not too late to correct our 
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in This Corne 


‘Newsy Columms .... .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Photos 


I appreciated receiving a copy of 
your issue of Sept. 23, in which 
you show on page 3 a picture of 
myself and Glen C. Stater present- 
ing a check to Bill Hughson, of 
NADA, to help keep Richberg on 
the job. 

Your reproductions are always 
good in the AvToMoTIVE NEws. 
While the one of myself always 
looks good, I still like all the other 
pictures and newsy columns you 
write. In fact, I like AUTOMOTIVE 
NEws very much. — J. J. Jacobs, 
president, Northern California Mo- 
tor Car Dealers Assn., San Fran- 
cisco. 


Trailers 

I have been appointed on a com- 
mittee to 
business. 

I have been a subscriber to 
AvuTOMOTIVE News for quite some 
time, and would appreciate any in- 
formation that you can give to me. 
—David Peskoe, president, Atlantic 
City Auto Supply Co., Inc., Atlantic 
City, N. J. 

Epitor’s Note: The trailer busi- 
ness, following its mushroom 
growth of several years ago, has 
simmered down to a steady level 
with at least seven manufactur- 
ers still active, i.e., Schult, Vaga- 


investigate the trailer 





mistakes of the past. It is the time 
to get under way with a system of 
military highways which will link 
up with this experiment in Penn- 
sylvania. Whether or not they are 
to be toll roads and thus self- 
liquidating, someone else must de- 
cide. The important thing is that 
the leadership for such a program 
should come from our industry and 
I plead with each of you who are 
interested in this country’s defense 
and its welfare to travel this high- 
way at the earliest possible mo- 
ment because I know your reac- 
tion will be the same as mine. 
There is no _ legitimate excuse 
which can be offered today for not 
having a continuing program of 
military highway construction un- 


der way at this time! —G.M.S. 


More Winners Coming Up 

























bond, Palace Coach, Elcar, Plym- 
outh, Cozy Coach and _ Silver 
Dome. Suggest you contact 
Trailer Manufacturers Assn., Chi- 
cago, for further data. 


New Hampshire i 
New car sales are good but usec) 
car sales are slow. t 
New car stocks are low, while 
used car stocks are increasing— 
H. H. Hart, Wolfeboro, N. H. 





Coming Events 


NOVEMBER 


4- 9—Grand Rapids, Mich. (Civic Audi: 
torium). Annual Automobile Shov| 
7- 8—Tulsa (Hotel Mayo). SAE Na 
tional Fuels & Lubricants Meetiot 
9-16—Columbus, 0. Open House Week 
11-14—Los Angeles. American Truckio 
Assns. Annual Conclave. 
12-183—Akron (Mayflower Hotel). Ohi 
Dealers Assn. Annual Convention 
13-14—Minneapolis. Minnesota Autom? 
bile Dealers Assn. Annual Conve 


tion. 
14-15—Washington. Thirty-eighth 40, 
nual convention of American Aute) 
mobile Assn. 
DECEMBER ; 
2- 6—New York (Hotel Astor). Amer 
can Society of Mechanical Eng) 
neers annual meeting. ' 
2-7—Oklahoma City. Automobile Shov 
9-11—Chicago (Morrison Hotel). * 
tional Wheel and Rim Assn. Al} 
nual Convention. ; 
9-183—New York. National Assn. % 
Manufacturers. Annual Meeting. 
9-14—Chicago (Navy Pier). Annus 
Automotive Service Industrie 
Show 
10—Chicago. Motor and Equipme 
Manufacturers Assn. Annual Meet 
ing. i 
JANUARY 1 
6-10—Detroit. (Book-Cadillac). 5A 
Annual Meetinv : 
20-23—Pittsburgh. National Automob: 
Dealers Assn. Annual Conventio? 


FEBRUARY 





27-28 — Shreveport, La. (Washingt! 
Youree Hotel). American Petrole! 
Institute. Production Meeting. 


MARCH 
3- 7—Washington (Mayflower). Ame 
ican Society for Testing Mater 
Meeting. 


11—Los Angeles (Biltmore). Americ# 
Petroleum Institute. Spring M* 
ing. ' 
24-29—Detroit (Convention Hall). ™ 
chine Tool Progress Exposition. 
JUNE 
23-27—Chicago (Palmer House). A! 


ican Society for Testing 
Annual Convention 


Materié f 
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ALL SIGNS SAY: 


nother Flying Stare 





FOR HUDSON 


AMERICA’S SAFEST CAR 











= 
YUDSON HAS REGISTERED THE 


ASTEST SALES GAIN 


OF ALL MAJOR COMPANIES! 


n new car registrations, Jan- 
ed with same period of 1939. 
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The season just past was a banner one for Hudson 
...and everything points to 1941 as another big 
change-to-Hudson year. New dealers continue to 

join the organization at the rate of 4 or 5 every 

day. Both shipments and sales continue to climb. 

And even more significant, Hudson dealers from 
coast to coast are being kept busy by buyers : 
attracted by 1941’s big new style idea... Hg 
Symphonic Styling. 


Based on percentage of increase i 
vary through August, 1940, compar 


mt 250 NEW DEALERS 


Have Joined Hudson Since the Start 
of the 41 Season...More Than 1275 


For the first time in low priced cars, buyers have 
a wide choice of interior color combinations that 
harmonize with exterior colors . .. at no extra 
cost! And this brilliant new styling is but one of 
many unique features and exclusive advantages 
that make every new Hudson not only a better car 







ut use¢! 


, while) 


asing.— i 
sing 7 but a different kind of car from any other which 
| | since the Start of the 1940 Season! he ame amount of money wil buy 

5 Full details about the 1941 Hudsons, and the 


ee pana 1941 Hudson franchise, await your request. Get in 
e Shov touch with us today. The luxurious new Com- 
modore models, finest cars ever to wear the 






























e Week 
Pruckiog ogee 
ia Hudson nameplate, the brilliant new Super-Six 
ventiog and the new Hudson Six in the lowest price field, 
Conve offer a new high in value in every popular price 
uh field. Perhaps they offer you the opportunity 

ALREADY you've been looking for. 
, Ameri EXC 
1 Engr) 
le show | , = p 
a}). Na 
sn, Al ON ESE ere 
— 0 1 
TINE. 

8 ’ 
: TAL 1940 V0 Li PRICES START AMONG AMERICA'S LOWES 
Tate for new 1941 Hudson Six 

| Coupe, delivered in Detroit, 
.% including Federal taxes; aol 
tomobil including state and loca 
—_— taxes, if any. Optional equip: 

and accessories extra. 
tol ment an 
— Low time payment ae 
ng. 5 i : ? i ubject to © ange 
Hudson Offers Fine Automobiles In Every Popular Price Class . .. New Hudson Six ic eget A 

. Ame ; 5 
aterial and Super-Six (in the lowest and low price fields); New Hudson Commodore Six 
g Mee! and Eight and Commodore Custom (in the moderate price field). MORE CAR for 


p. LESS MONEY In Every Popular Price Class 


HUDSON MOTOR CAR COMPANY © DETROIT, MICHIGAN 
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Motor Shares’ Averages Reach New Six-Month Pe 
Domestic Factors Offset 
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Spread of European War 


Special to Automotive News 

NEW YORK.—Stocks of automo- 
tive companies in the latest week 
covered by the Automotive News 
compilation advanced to the high- 
est average price since last spring. 
All sections of the automotive list 
responded, with the tire and rubber 
group showing outstanding 
strength. 


There was an interruption of the 


Studebaker Loss 
Is Set at $499,814 
For 3rd Quarter 


SOUTH BEND. — Studebaker 
Corp. last Friday reported con- 
solidated net loss of $499,814 for 
the three months ended Sept. 30, 
compared with consolidated net 
loss of $395,365 for the correspond- 
ing period last year. 


For the nine months ended Sept. 
30, the corporation reported con- 
solidated net profit of $457,495 
compared with $378,949 earned in 
the parallel months of 1939. 


“Third quarter results are af- 
fected by factory shut-downs pre- 
paratory to introduction of new 
models,” Paul G. Hoffman, presi- 
dent of Studebaker said in com- 
menting on the financial report. 
“The shut-down period this year 
covered 6% weeks, over twice as 
long as in 1939 when a minimum 
of interruption occurred. 


Net sales in the third quarter— 
reflecting the longer shut-down— 
were $14,681,010 compared with 
$16,010,096 in 1939. For the first 
nine months of the year net sales 
totaled $57,282,070 against $53,913,- 
718 in the corresponding period of 
1939. 


Goodyear Gets Tank 


Rubber Track Orders 
AKRON. — Contracts for manu- 
facture of rubber track blocks for 
a large number of combat tanks 
for national defense have been 
awarded Goodyear Tire & Rubber 
by two foundries and a federal 
arsenal engaged in the production 
of armored vehicles of war. 

The orders, issued on a_ sub- 
contract basis, call for 130,000 units, 
which will be vulcanized to metal 
plates and furnished with necessary 
bushings and accessories at Good- 
year’s mechanical goods plant here. 
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CAST IN NICKEL IRON 


Famed old line builder of marine 
and industrial engines, Palmer 
Brothers Engines, Inc., Cos Cob, 
Connecticut, offer a new line of 
Diesel units with several unusual 
design features. Foremost is a 
patented cylinder head, designed 
for high turbulence. This head is 
cast from a close-grained, wear- 
resistant Nickel alloy iron made 
by The Manufacturers’ Foundry Co., 
Waterbury, Conn. Another impor- 
tant feature is renewable cylinder 
liners which economically lengthen 
service lives of these hard-working 
power plants. The liners are made 





from Nickel cast iron by Arrow 
Head Steel Products Company, 
Minneapolis, Minn., well - known 


automotive parts producers. Palmer 
Diesels are made in two models - 
7 to 9 HP sizes for machine shops, 
garages, pump units, ete. and a 
40 HP unit for marine service and 
all stationary 
applications. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 








STOCK PRICE AVERAGES 


Previous Latest Year 

Week Week Change Ago 

24 motors . 34.18 34.83 40.65 37.93 
10 car-truck co.'s .. 35.84 36.48 40.64 26.33 
10 parts-access. .... 27.51 27.909 +0.39 28.76 


4 tire-rubbers 17.77 41.12 26.33 





advance following the spread of 
the European war and some irreg- 
ularity. The chief factors in the 
advances in the markets, however, 
were of domestic origin. 


Improving chances for the elec- 
tion of Willkie were cited by some 
commentators as the reason for 
some of the rallies in stocks. 
Among other causes were increas- 
ing business activity. 

Wall Street, however, was _ in- 
clined to give considerable heed to 
warnings from such men as GM 
Chairman Alfred P. Sloan jr., that 
although industry may be extremely 
busy in the coming months, profits 
are not likely to show propor- 
tionate gains. Stockholders were 
warned that they might have to 
take smaller returns on their in- 
vestments rather than larger ones 
as a result of the tax bill. 

There also was a tendency among 
business and financial leaders last 
week to point out that steps should 
be taken by industry to guard 
against a sharp setback following 
completion of the defense program. 


Bethlehem Profit 
High as Backlogs 
Pass$1,000,000,000 


NEW YORK.—Heavy participa- 
tion by Bethlehem Steel Corp. in 
the national rearmament program 
was shown last week in the com- 
pany’s quarterly announcement. 
Unfilled orders at the end of Sep- 
tember exceeded $1,000,000,000 and 
the quarterly earnings were the 
second best in its history. 

Directors declared a dividend of 
$1.50 a share, bringing the year’s 
payments to date to $5, compared 
with $1.50 in all of 1939. 

The September quarter net profit 
was the second highest in Bethle- 
hem’s history, $12,462,288, or $3.63 
a common share, compared with 
$10,807,318, or $3.07 a share in the 
June quarter, and $5,377,470, or 
$1.10 a share, in the September, 
1939, quarter. The last three months 
of 1939 set a company earnings 
record of $13,028,928. 





Griffin Named Head 
Of Olds’ Production 


LANSING. — Appointment of R. 
E. Griffin as production manager 
for Oldsmobile is announced by 
S. E. Skinner, 
general manager 
of Oldsmobile. 
Griffin started his 
career with Olds- 
mobile in 1916 as 
a member of the 
service depart- 
ment. He was as- 
sistant service 
manager for sev- 
eral years and in 
1921 took over 
the distribution 
department. 

Succeeding Griffin as distribution 
manager is T. R. Taffee, formerly 
assistant manager of that depart- 
ment. Taffee has been with Olds- 
mobile since 1926. L. J. Culver, 
distribution manager at the Linden 
(N. J.) assembly plant, will take 
over ‘Taffce’s duties as assistant 
distribution manager. 





R. E. Griffin 


Buy Dealership 


WEST BEND, Wis.—A. E. Sampson 
and his son, George, operators of a 
Ford dealership in Superior, Wis., for 
the last 11 years, have taken over the 
Chevrolet dealership here from Theo- 
dore Weinand and his son, Lee. Wein- 
and established his firm here in 1914. 

“Dealers Tell Me,’ by John O 
Munn, is an open forum for the 
expression of dealers’ opinions, It 
appears weekly in Automotive News. 





Ford Fetes Press .. . 





AT FORD press-luncheon during show week. Left to right, Lynn Snow, 28 
years a Ford dealer and president of Chicago Automobile Trade Assn.; B. W. 


Slagle, sales manager Lincoln division, 
manager of Ford. 


Ford Motor Co.; H. C. Doss, sales 





_ ONE OF THE “‘left_to right’? groups at the Ford press-luncheon Monday 
in the Drake hotel at Chicago. A. S. Hatch, Chicago branch manager for Ford; 


A. R. Barbier, 
Alter, sales promotion manager for Ford. 


advertising manager for Ford-Mercury-Lincoln; 


Frank 





OTHERS at the Ford press-luncheon in the Drake hotel, Chicago, were 


three members of Maxon, Inc., new 
Lincoln — Harry Wismer, of the Maxo 


advertising agency for Mercury and 
n office at Detroit, left; L. J. Sholty, 


senior and junior, who head up the Maxon branch at Chicago. 





TWO VETERAN automobile editors 
luncheon in Chicago. Chris Sinsabaugh, 
Richard J. 


break bread at the Ford Motor Co. 
editor of Automotive News, left, and 


Finnegan, editor of Chicago Times, who wrote about horseless 


carriages 25 years ago for the old Chicago Journal. 





Dodge Starts 


On New Army Truck Order 


DETROIT. — Production started 
last Wednesday on the $16,500,000 
order which Chrysler Corp. re- 
cently received for 21,500 new type 
Dodge trucks for the United States 
Army, R. L. Biggers, president of 
the corporation’s Fargo division, 
which handles army truck business, 
announced. 

Orders for these new type trucks 
began to be received in the latter 
part of August, with the most re- 
cent ones coming in October. The 
corporation has been tooling up to 
handle the orders for several 
weeks, in order to start as soon as 
the pilot models were approved by 
the Army. 

The orders should be completed | 
by April, 1941, by operating at a 
rate of 200 per day, after produc- 
tion gets under way. 

When these orders are added to 
those already shipped by Chrysler | 
up to Oct. 30, 1940, the total num- | 
ber of cars and trucks manufac- | 
tured for the United States Army 
will exceed 36,000. 

Another development of these 
new trucks is a “blackout” lighting 
system which permits the driver 
sufficient light for operation at 
night, and yet protects the truck 





Production 


being detected by enemy aircraft. 

The trucks are being produced 
with a closed cab and cargo body; 
a bucket seat and cargo body for 
weapon carriers; command recon- 
naissance cars; field radio cars; 
ambulances and certain other spe- 
cial types. 

All these new trucks will have 
four-wheel drives and have been 


General Motors 
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Nets $15,597,030 
In 3rd Quarte; 


NEW YORK. — General Moto; 
Corp. reports for the third quarter! 
net income of $15,597,030, after; 
charges and taxes, equal after pre. 
ferred dividends to 31 cents a com. 
mon share. This compares with 
$8,627,268, or 15 cents a common 
share in the September quarte 
last year. 


The corporation’s taxes in th 
quarter amounted to $12,577,009 
nearly equaling the earnings ap. 
plicable to the common stock. 0; 
this, $5,288,000 was set aside t 
apply to earnings in the first six 
months of 1940 in conformity wit) 
new tax laws. 

Earnings on common stock afte 
deducting $7,289,000 for 
taxes applicable to the 
quarter alone, amounted to $18. 
590,475, or 43 cents a share. 


For nine months to Sept. 30 ne 
income amounted to $129,172.4% 
equal to $2.83 a common share 
compared with $109,619,799 or $2.3 
a share in the comparable 19% 
period. The total tax bill in th 
nine months was $52,472,000, against 
$27,132,000 a year ago. 

Net sales in the third quarte 
excluding inter-divisional transac. 
tions, were $275,791,610, an increas 
of 47.3 percent over $187,192,970 ir 
the comparable three months las} 
year. For the nine months sale 
were $1,195,751,699, an increase o' 
29 percent over $926,593,853 las 
year. 



















Dodge Men Fly 
To Factory for 
Truck Driveawai 


DETROIT. — Believed to be th 
first to bring a truck driveawat 
caravan to the factory by airplane! 
Sheraw Motor Co., Dodge-Plymout! 
dealers of Altoona, Pa., were als! 
first to stage a driveaway of De 
troit-made trucks over the nev 
Pennsylvania Turnpike, super high 
way between Pittsburgh an 
Harrisburg. 


The Sheraw party, about i 
strong, arrived in Detroit via tw 
Pennsylvania Central airliners. Th: 
group was headed by _ Georg 
Sheraw. Accompanying him was § 
C. Quinn, Dodge regional tn 


at Pittsburgh; G. H. Bradley, truc! 
representative, and N. E. Gag¢ 
district representative. 


The group was entertained at § 
banquet and also inspected thi 
Dodge truck plant. Lee D. Cosar/ 
sales manager, greeted the dele 
gation and outlined increased truc! 
business in 1941 and 1942. Th 
driveaway of 51 job-rated trucl 
headed back toward Altoona. 


New Filter Maintains 
Oil at Even Temperatur 


CHICAGO.—Dushane Co. has ™ 
leased details on its new oil filt® 
for combustion engines of all type 

Called the Percolex oil clarifie 
this new device is said to filte 
motor oil, refine it and maintain } 
at a constant temperature m0 
satisfactory for effective lubric) 
tion. : 

Automotive News’ Almanac, publish’! 
once a year, is considered THE rel 
ence book wherever automotive 12 


built to special Army specifications. | mation is desired. 





NEW ARMY TRUCK being produced by Chrysler Corp., under a new $16.7 
00 order calling for 21,500 Dodge units. All the new trucks will have four-* 
drives and are built to Army specifications. 
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HERE’S a lot of high-powered 
language in the automobile ads 
these days. 


But it takes more than current en- 
gineering to transmit an equal amount 
of energy to the wheels—and more 
than a lot of pretty phrases to put top- 
profit into an automobile franchise. 


So we’re going to talk about the new 
1941 Buick and its sales possibilities in 
low-pressure terms and let intelligent 
men make intelligent judgment from 
the straight facts of the case. 


This new Buick is new in some 75 
items from the Buick-developed “mass- 
stream” styling to the Buick FIREBALL 
straight-eight engine under its bonnet. 


There are 22 models in five series in 
the line, ranging from a new Sedanet 


BUICK PRICES BEGIN AT 


935 


for the 
tional equip- Business Coupe 
ment and accessortes—extra. Prices 
subject to change without notice. 


* de/, ivered at 
Flint, Mich. 


State tax, op- 





AUTOMOTIVE NEWS, NOVEMBER 4, 1940 


that offers sedan size in coupe lines 
at coupe price, to a regal Buick 
LIMITED that is the first completely 
new car the fine-car field has seen 
in years. 


There are engines in three power 
ranges—115, 125 and 165 horsepower 
—and the Big Bruiser in our three top 
series is the highest-powered standard- 
production engine we know of. 


There is five-foot front seatroom in all 
models. There are new frames, new 
concealed running boards, new steer- 
ing, new roominess, new finishes, new 
comforts galore. 


There is a totally new carburetion 
system that not only steps up power 
but increases economy by as much as 
10% to 15%, uses no more gas at 50 
than the ordinary engine does at 30, 
and creates such a reserve of power 
that even then the engine is less than 
one-sixth out. 


More than that, you’ll find that this 
bundle of concentrated sales appeal is 
backed up by a franchise that’s just 
about as sweet a proposition as you 
could write for yourself. 
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ee BOREE 


| Buick SprciAL 6-passenger 4-door 


Sedan, 81052. White sidewall tires extra.* 


If you want to know how sweet, just do 
a little looking around and a little ask- 
ing of questions among Buick dealers 
you know. 


There are still a few spots open where 
you might get in on the ‘‘happy days”’ 
they’ve been enjoying. To learn more 
about them, just drop a line to: 


Wm. F. HUFSTADER 
General Sales Manager 


BUICK MOTOR DIVISION 
FLINT, MICHIGAN 


Modern gasolines have high oc- 
tane ratings to permit higher 
compressions without “ping.” 
Note how this piston, which 
can be used only in valve-in- 
head engines, rolls the fuel 
charge into the shape of a flat- 


tened ball that centers around 
the new, smaller, racing-car type 
spark plug. Fired at its very heart, this more highly com- 
pressed fuel lets go with such full-forced, “ping-free” 
wallop that any gasoline of 75 octane rating (now 
available at standard-fuel prices) may be used in the 
115-hp. engine. Any fuel of 80 octane rating serves 
in the 125- and 165-hp. engines. 





EXEMPLAR OF GENERAL MOTORS VALUE 
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New Passenger Car Registrations, All States for Aug. "40-’39 
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San Francisco Sales Up 25% 
As Show Crowd Hits Peak 


By Leon Pinkson 
Staff Correspondent 
SAN FRANCISCO .Record 
crowds at the 25th annual Pacific 
automobile show presage a big 
sales year for the automobile deal- 
ers in this section, in the opinion 
of dealer association heads and 
coast sales executives. 
According to Manager Tod Bates, 
the show scored a record attend- 
ance of near 20,000 opening night, 





Baltimore Show’s 
Sales Best Since 
1929, Kelly Says 


BALTIMORE.—“As the Baltimore 


+ automobile show closes its doors | 


on its 35th annual event, we are 
assured of a 
larger paid  at- 
tendance than 
last year, with 
more owner in- 
terest in the new 
models than for 
many years and 
more sales re- 
ported than at 
any show since 
1929,” declared C. 
Markland Kelly, 
president, Auto- 
mobile Trade 
Assn. of Maryland. 

“Without resorting to any bally- 
hoo and maintaining a dignified 
exhibit Baltimore has always 
staged, according to visiting fac- 
tory representatives, one of the 
most orthodox automobile shows 
and one that appeals to and at- 
tracts our best type of citizens and 
has always been oonsidered a 
good selling and prospect-securing 
show,” Kelly said. 


“While we staged a Fur Fashion 





C. M. Kelly 


| 





Revue at our show this year in| 


order to stimulate women attend- 
ance, we did not permit 
feature to dominate or _. over- 
shadow our efforts to publicize our 
new models or affect our sales 
effort. 


“Scarcity and irregularity of new 
car shipments are our present day 
problem, together with the totally 
unnecessary price war on allow- 
ances in order to secure volume 
which dealers can’t deliver. 


“Every indication points to one 
of the biggest volume years in the 
history of our business.” 


4th Tulsa Show Opens 
3-Day Run on Tuesday 


this | 


being the largest in the 25-year 
history of the event. 


The show, like previous San 
Francisco attractions, featured a 
“name” entertainment attraction, 
this year Bob Hope and his radio 
show troupe, who entertained 
crowds twice daily. 


W. S. Venn, manager for Earle 
C. Anthony, Inc., Packard distri- 
butor and chairman of the show 
committee, said dealers reported 25 
percent more sales during the show 
week than for the same period last 
year. 


Outstanding events of the week 
include the dealer meeting to honor 
Stanley Horner, president, and 
Walter Blanchard, secretary, of 
National Automobile Dealers Assn. 


The annual press parties by lead- 
ing manufacturers: the Northern 
California dealer “High Jinks” pre- 
sided over by Glen Stater, head of 
the San Francisco dealers; J. J. 
Jacobs, prexy of Northern Cali- 
fornia dealer body, and Fred Pabst, 
manager for Don Lee and chair- 
man of the meeting. 


New Car Sales 
Boosted by Akron 


Automobile Fair 


AKRON. — Results of the 1941 
Automobile Fair, sponsored by 
Akron District Dealers Assn., have 
been made public by Paul Martin, 
secretary. 

According to Martin, 275 new cars 


| were registered in Summit county 


during Fair week. During the same 
period last year, 191 units were 
recorded. Dealer members reported 
brisk trading and keen interest 
on the part of the public during 
the show. The association estimated 
that 10,000 persons viewed the new 
models. 

The Automobile Fair idea is 
comparable to open house week. 
The dealers also sponsored a gi- 
gantic automobile parade. 

Herbert Fowkes, Dave Towell and 
William Rentschler, directors of 
the association, were in charge of 


| the Fair. 


TULSA.—Tulsa Automobile Deal- | y 
|also set a new high in floor sales. 


ers Assn. in cooperation with the 
Tulsa newspapers will stage its 
fourth annual automobile show in 
the Magic Empire Bldg. Nov. 5-9. 
This show will be the largest ex- 
hibition of its kind to be held in 
the Southwest and will draw 
attendance from Oklahoma and 
major portions of Kansas, Arkan- 
Sas and Texas and southwestern 
Missouri and northwest Louisiana. 


Tulsa dealerships are enthusiastic 
over the prospects for a splendid 
oor this year. The Magic Empire 
ldg. has large floor space and is 
— adapted to automobile show 


29,000 Attend 
Buffalo Show: 
Sales Up 20% 
BUFFALO, N. Y.—A record- 
breaking crowd of more than 55,- 


000 persons attended the 39th an- 
nual automobile show here, which 


The attendance was approximate- 
ly 15 percent ahead of 1939, while 
sales and prospective business for 
the week were 20 to 25 
greater than last year. 

Automobile registrations in the 
city and Erie county during the 
show period mounted more 
20 percent. 

Marjorie Baker, show manager 
and secretary of Buffalo Automo- 


tive Trade Assn., said that this 
year dealers discovered a much 
broader market of potential r 
buyers which augurs well for sales 


in the months ahead _ 
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CITY’S Mayor Ab Jenkins, right, holder of many automobile 
endurance records, receives the Studebaker-donated Safety 
- S. Fletcher, Studebaker sales manager, while South Bend Mayer 
ity ag the ch The contest was an inter-city one, 
deaths ; \ allenger of South Bend in a two-month summer event. 
both cities were greatly reduced during the time of the contest 
Widely promoted by both cities 
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Climbing Sales, Attendance Mark Week’s Shows 





Throng at Coast Show... 





PART OF THE THRONG which jammed San Francisco’s Civic Auditorium 
for the opening of San Francisco’s 1941 automobile show. More than 15,000 
persons attended the opening to see the new cars and Bob Hope’s radio show. 





BOB HOPE, of Hollywood and the air, and Tod Bates, manager of San 
Francisco automobile show, are trying to get the autograph of the mechanical | 
man at the De Soto exhibit at the San Francisco show. 





Milwaukee Show 


Brings Increased 
Sales, Attendance 


of automobiles were represented at 
the 33rd annual show, which closed 
| Nov. 2, but more than 15,000 per- 
sons attended opening day alone 
| which was about 25 percent more 
than attended last year, according 
to Palmer E. Hanson, show man- 
| ager. 

| Besides the models of 15 makes 
'of cars, the show had a display of 
racing cars powered by one-cyl- 





inder gasoline engines. These cars 
} raced nightly in Kilbourn hall and 


attention 


attracted considerable 
In addition, a ] 
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In Show Sales 
_By D. M. Trepp 
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———* 35th Omaha Show 
Sets Records in 
Sales and Gate 


By George W. Kline 
Staff Correspondent 

OMAHA.—Beginning with an at- 
tendance of about 6,000 last Tues- 
day, the 35th Omaha automobile 
show has eclipsed all former rec- 
ords as to the number of paid ad- 
missions. 

Car buyers from as far west as 
Scottsbluff and Alliance visited the 
show. Directors of the automobile 
show declared that a record 1941 
business is expected. 

The city auditorium was deco- 
rated in red, white and blue. En- 
tertainment was furnished by the 
“Swing Out America” show troupe, 
with music by Web Feierman’s or- 
chestra. 

The show was sponsored by the 
Omaha Automobile Trades Assn. 
Directors are F. E. Maxson, J. H. 
McFayden and John Opitz; direc- 
tors and committeemen are W. E. 
Dewey, G. W. MclIninch, com- 
| mitteemen; W. C. Sample, E. F. 
Lied jr., S. E. Mann, C. J. Camp- 
bell. J. J. McCutcheon is secretary- 
treasurer. 


St. Louis Show 
Attracts 76,550 


ST. LOUIS.—The most success- 
ful local automobile show in many 
years drew 76,550 persons at 30 
cents each, according to Joseph A. 
Schlecht, secretary-manager of the 
Great St. Louis Automotive Assn., 
Inc., which sponsored the 24th an- 
—| nual show. 

Exhibitors reported more sales 
than made at last year’s show and 
hundreds of prospects, and were 
dent, Yellow Truck & Coach, announces | agreed that the number of visitors, 
that net sales of the company for the who gave their names to salesmen 
quarter ended Sept. 30, were $18,581,-| without being solicited, was un- 
088. Consolidated net profit for the| usually large. Sales at the show 
third quarter of 1940 amounted to $785.-| were not only more numerous but 
760. This compares with net sales of | were on better financial terms, 


$13,246,722 and a net profit of $368.276 
for the corresponding quarter of 1939.' Schlecht stated. 


Yellow Coach Profit Up 


PONTIAC.—Irving B. Babcock, presi- 
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This they do most effectively, as a r2sult of careful 
design, close control of materials, and precise manu- 


facturing methods. 
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By A. H. Allen 
WANDERING around the spa- 
cious exhibits arranged by some 
325 companies participating in the 
National Metal Exposition in Cleve- 
land’s vast underground exhibition 
halls, a visitor was struck by two 
facts: One is the widespread con- 
tributions which companies in the 
metals field are making to the 
national defense program; the 
other is the high importance of 
automotive products in relation to 
developments in this field. 
ok ES a 
ONE OF the largest operating 
exhibits was that shown by Ohio 
Crankshaft Co., sponsors of the 
Tocco induction hardening process 
used on a variety of automotive 
parts, such as crankshafts, cam- 
shafts, tappets, rocker arms and 
shafts, and similar pieces. Feature 
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of the display was a new and 
smaller type of machine for con- 
tinuous hardening of piston pins, 
distributor cams, small crankshafts, 
rocker arm _ shafts, refrigerator 
compressor shafts, starter shafts 
and valve stems. 
* s+ 28 


Essentially the process involves 
locating the steel part firmly 
within the jaws of a so-called in- 
ductor block connected to a 
high-frequency current § supply. 
Without touching the inductor, 





the part is heated almost white 
hot by induced current, after 
which the current is automatic- 
ally cut off and streams of water 
released to impinge directly on 
the hot steel, thus quenching and 
hardening it. The cycle is re- 
peated endlessly as parts are fed 
continuously into position, and 
speeds of several hundred pieces 





per hour are possible on some 
parts. 


The Electric Man 


INDUCED electric current was: 
used cleverly in a display arranged | 
by General Electric, where regular 
demonstrations of laboratory de- 
vices from the G-E house of magic 
were staged. In one stunt, an 
operator would hold a light bulb 
with one hand on one contact sur- 
face and the other hand on the 
other contact point. He would then 
place his arm in a highly charged 


|electric field, sufficient current be- 


ing induced in his arms to illumi- 
nate the bulb. This mystified thou- 
sands who do not understand the 
intricacies of electric currents. 

. 2 6 


ALSO demonstrated at the 
G-E exhibit was a heat treating 
furnace filled with drycolene— a 
new atmosphere gas for heat- 
treating steels without surface 
decarburization. The problem of 
heating steel parts in a furnace 
in such a way that the furnace 
atmosphere will not combine with 
the carbon in the skin layer of 
the steel is one to which increas- 
ing attention is being paid. L. A. 
Danse, Cadillac metallurgist, has 


been a leader in attracting in- 





_. . tn face of the fact that 
AUTOMOTIVE NEWS 


The Newspaper of the Industry 


(1) Sells at the highest subscrip- 
tion price ($4 per year). 


(2) Offers no premiums or other 
inducements to subscribers. 


(3) Solicits only automobile deal- 
ers, manufacturers, suppliers. 


—CIRCULATION RECEIPTS* FOR SEPTEM- 
BER, 1940, HIT A NEW HIGH—34@% ABOVE 
1939—AND OCTOBER, 1940 IS ALREADY 
MORE THAN 30% ABOVE 1939! 


“Circulation revenue, when not forced by any 

other means than the value of the publication it- 

self to its readers, is the “box-office” test, which 
establishes the value of a publication 


to its advertisers! 


AUTOMOTIVE NEWS is the ONLY weekly 
automotive trade paper member of the 
Audit Bureau of Circulations! 
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the 4th Dimension-——— 
U.S. Battling Coercion; 


Henderson Resigns 


By Pete Wembhoff 


Methods 


U. S. department of justice has 


nothing against advertising and | 


has no wish to control it, but is 
directing its antitrust suits against 


only “the unreasonable and coer- | 


cive use of organized power which 
has been acquired by a legitimate 
method,” Attorney General Thur- 


man Arnold last week told the | 


Bureau of Advertising, American 
Newspaper Publishers Assn. 
“Sometimes advertising is one 
of the weapons by which an or- 
ganization destroys a free market,” 


terest to this often unrecognized 
phenomena. 

Other furnace builders with their 
products on display at the metal 
show have devised similar means 
to provide near-neutral atmos- 
pheres in heat treating operations. 

fs * 


Light Armor Supplier 
SPOTTED throughout the show 
were examples of numerous com- 


panies’ contributions to defense | 


equipment. Republic Steel Corp., 
for example, showed samples of 


aircraft forgings, landing struts, | 


steel propellers and bearings for 
military planes; also an army scout 
car completely clad with light 
armor plate. Republic now claims 
to be the nation’s largest supplier 


of light armor. 
ES * 


ponents also were plentiful. A 
forging equipment manufacturer 
showed sections of heavy-gauge 
shells produced on upsetting ma- 


the automotive and automotive 
parts field current are producing 


these heavy shells by the thou- 
sands. 


Tool Engineers 
Plan Emergency 


Training Program 


DETROIT.—To solve the present | 


shortage problem of skilled me- 
chanics, tool and die designers and 
tool engineers, American Society of 
Tool Engineers, technical organiza- 
tion of the men responsible for 
“tooling” the nation’s industrial 
products, has developed an emer- 
gency national training program. 

Announcement was made at the 
society’s semi-annual convention in 
Cincinnati last week. 

Developed also is a new four- 
year high school course as a long- 
term training program to prevent 


recurrence of the present national | 


emergency and improve employ- 
ability in industry of high school 
graduates, while a college course 
is also under development. 





TWENTY-FIVE YEARS LATER. In “White-Collar Man,” the story of Alfred | 








Arnold said. “Sometimes the weapoy 
is the unreasonable use of patent; 
or corporation merger, or agree. 
ments, or trade associations, 
“All of these things are legitj. 
mate in themselves, but they may 
be used for illegitimate purposes.” 
Arnold pointed out that many. 


|facturers, advertising in a way 


which “should be encouraged ty. 
cause it creates demand for prog. 
ucts and thus distributes mop 
goods,” often build up such a ¢e. 
mand for a product that retaile;; 
would lose customers if they dj 
not carry that product. 

But after the national demanj 


| has been established, Arnold wep; 
jon, it is possible for a manufac. 


turer to threaten to withdraw th 
popular product from the retaile; 
unless the retailer agrees to cary 
other products of the many. 
facturer or withdraw from ga} 
products of the manufacturer; 
competitor. 


Resigns 


Herbert J. C. Henderson, for th; 


| past seven years middlewestern di. 


visional vice-president of America 
Weekly, with headquarters in Chi. 
cago, has resigned and will leay 
the organization at the end of thi 


| year. He plans to devote his tim: 


in the immediate future to matter 
of national defense. 
Henderson was formerly direc. 


|tor of sales and advertising 0 
SHELLS and ammunition com- | 


Fisher Body and previously wa: 


|sales manager of Lincoln divisio: 
of Ford Motor Co. 


|Moves 
chines. At least two companies in | 


Newsweek moved into its ow 
building last week at Broadway 


!and 42nd St., New York City. 


Having outgrown quarters 3! 
1270 Sixth Ave., magazine has take: 
twice as much space at new loca 
tion. 


Note 


Daniel T. O’Brien, formerly di- 
rector of promotion for Genera 
Motors Corp.’s exhibit at the San 
Francisco World’s Fair, has beer 
transferred to the public relations 
department of General , Motor 
Corp., New York City. 


Campaign 

“Laugh at Winter” by having ar 
automobile serviced, fueled ani 
equipped for winter driving is 
Standard Oil Co. of Indiana’ 
theme for its fall and winter ad- 
vertising campaign. Newspapers 
radio, outdoor, point-of-sale and 
direct mail are to be used. 


Named 


J. Nelson Stuart, former adrector 
of Kelvinator, becomes vice-presi- 
dent of Brobuck, Inc., producers o! 
sound slide films and motion pic: 
tures. 


P. Sloan jr., board chairman of General Motors, which ran serially in th 
Saturday Evening Post, one of the photographie illustrations showed Hea! 
r. Ewald, then starting in the advertising ageney business, with Hyatt Bear 


ings his big client, and with Harry 
Hyatt and still holding the job, and 


Carroll, then advertising manager : 
Sloan, who then was head of Hysl! 


At the Paul Garrett party, held at the University Club during the New York 
show, the three again faced the camera, a photographic reunion. Left to right 


Carroll, Sloan, Ewald. Automotive News shows the two photos for comparis0 | 
sake. The only change apparent is that their high collars have been lowert) 


considerably, and they’re not so serious in their attitude as they were ° 
years ago. Inset photo, left to right, Ewald, Carroll and Sloan 
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AN’s Production Estimate 


(U. S. and Canada) 
WEEKS ENDED NOV. 2, OCT. 26 


























eapon Jan.1 Jan. 1 
atents Week Same Week Oct. to to 
agres Ended Week Ended 1940 Nov.4 Nov.2 
Nov.2 1939* Oct.26* Total 1939* 1940* 
egiti GENERAL MOTORS .. 49,380 43,662 50,539 221,535 1,123,674 1,534,680 
may Chevrolet* eeus hoes 27,700 = =25,100 §=27,850 124,277 670,310 898,119 
DSes,” et ec 7,700 7,358 7,677 35,081 184,085 244,388 
Many. pontine ...----eee0ee 6,700 5,313 7,750 31,175 126,219 193,219 
way] ojdsmobile .....----- 6,000 4,666 = 6,022 25,765 114,920 169,370 
‘ Ml TMM voce eee rece 1,280 1,225 1,240 5,287 28,140 29,584 
rod. 
ot CHRYSLER .....------ 27,325 § 26,887 120,720 617,442 816,407 
a de. Plymouth? putea et 13,875 ~ 14,162 65,285 309,770 426,137 
tallenl Saget ...000000c00++ 7,750 + 7275 30,468 195,196 235,954 
“2” ho eee 3,400 + 3,175 15,064 64,901 90,111 
BE cs idereannanie 2,300 $ 2,275 9,903 47,575 64,205 
“Mand FORD ...-- ... 22,500 28,625 22,025 98,145 735,647 754,257 
fac] Fordt. «-.- | 19,550 20,500 19,200 84,968 644,707 659,810 
aed eee «+s: 2,100 2,600 = 2,125 9,420 72,550 71,997 
oie Lincoln-Zephyr .....- 850 525 700 © 3,757 +«—«:18,390 =. 22,450 
carn sTUDEBAKER?+ sviwae 3,160 2,535 3,217 15,008 88,297 89,098 
Manu} AUDSONT ....---50+ 5+ 2,200 3,159 2,485 12,869 63,881 77,195 
| Sale 
urer.| PACKARD ....-------- 2,000 «2,984 1,934 8,701 55,587 61,213 
MAME occ. ccccceecccees 2,200 1,900 2,148 8,774 52,743 44,462 
WILLYSt ........---- 1,313 1,377 1,313 4,027 16,835 21,710 
or th: MISCELLANEOUS*+ ok = ; — — oo — 305,962 
TE IEE siscaicnsse0s 117,078 87,342 117,398 519,472 2,979,273 3,704,984 
an! 
) Chi. ‘Revised. tIncludes trucks. tClosed. §Affected by strike. Miscellaneous 
leavel includes Crosley, Henney, Autocar, Brockway, Diamond T, Divco, 
f thi Federal, GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 
eee en 
““l reel Orders in October 
direc. e 
ig of 


Set New Record for Year 


Special to Automotive News 
YOUNGSTOWN, O.—Steel orders 
owt here and in the Cleveland area 

dwar} this month will be the largest of 

‘| the year, but the record may not 


Plant Activity 


(Week Ended Nov. 2) 
OUTPUT UNITS WORKING 





stand long, operators here revealed 
last week, as prospects for No- 
vember are even better. 

Some producers are nearly sold 
out for the rest of the year. Ingot 
output for eastern Ohio is un- 
| changed at 94 percent, with the 
Youngstown district expected up 
one point to 91 percent capacity 
last week. The Cleveland-Lorain 






















Bantam... .. working on Army cars| rate will continue at 87 percent. 
y dit Buick........ steady; 7,700, five days | The 1939 peak was 94 percent, in 
neralp Cadillac........ rise; 1,280, five days| early December. 





Chevrolet. ..steady; 27,700, five days| New orders continue heavy, and 
steady; 3,400, five days| it is apparent that October sales 
steady; 2,300, five days| have been the best of the year. 

















otors§ Dodge.,....... rise; 7,750, five days, Deliveries have become further ex- 
i onxaswars steady; 19,550, five days| tended, and on some shape de- 
Graham. ...working on war orders| scriptions, February is the earliest 
Hudson...... steady; 2,200, five days} date obtainable. In alloy steel fre- 

g anf Lincoln... ... . steady; 850, five days| quently no delivery date can be 

ant} Nash........... rise; 2,200, five days promised. 

gis Oldsmobile. .steady; 6,000, five days| Operators revealed the continued 

ana’s} Packard....... rise; 2,000, five days| rise in operations was due largely 








' ad} Plymouth. steady; 13,875, five days! to stepping up the pace at Besse- 
Pontiac steady; 6,700, five days} mer converters and electric fur- 
and} Studebaker. .steady; 3,160, five days, naces. Many units now working 

y rise; 1,313, five days! had been regarded as semi-obsolete. 
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Steadied at High 
Of 117,098 Units 


By James L. Delahanty 
Asssociate Editor 
DETROIT. — Avtomotive News 
predicts that production of cars 
and trucks during this coming 


AUTOMOTIVENEWS Locst 1940's total 


w 
boost 1940's total 
Production Estimate Production 


to around 3,800,- 
000 units, put- 
ting this year’s 
10 - month out- 
put above the 
3,732,608 vehi- 
cles produced in 
cme. FULli a2 
months of 1939. 


Output was set 
at 117,078 cars 
and trucks for 
last week which 
compared with 
117,398 vehicles 
built in the pre- 
vious week and 
87,342 units as- 
sembled in the 
same week of 
1939. 

Last Thursday 
ended the best October in the his- 
tory of the automobile industry. 
Production for the month was set 
at 519,472 vehicles which even sur- 
passed the comparable months in 
the big years of 1929 and 1937. 


General Motors group total for 
last week was set at 49,380 cars 
and trucks which compared with 
50,539 vehicles built in the previous 
week and 43,662 assembled in the 
comparable week of 1939. All GM 
divisions continued their five-day 
work week production schedules 
with relatively little change in out- 
put from the week before. 


Chrysler group totals for the 
week rose slightly to 27,325 units 
which contrasted with 26,887 cars 
and trucks built in the previous 
week and none produced in the 
same period of last year when 
Chrysler plants were strikebound. 


Total cars and trucks estimated 
last week for Ford divisions was 
set at 22,500 units, which com- 
pared with 22,025 vehicles built in 
the previous week and 23,625 cars 
and trucks assembled in the same 
week of 1939. 

In the independent group, output 
was still high, although indications 
point to the possibility of a slight 
revision downward in the coming 
weeks. All independents remained 
|on five-day week schedules with 
| Packard and Willys showing slight 
| increases over the previous week. 
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117,07 
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Production of 519,472 Units Sets New Oct. Record 


a 
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New Passenger Car Registrations 
Nine Months, 1940-1939 








Sept. Sept. 1940 1939 Unit 
Total Pos. 1940 Pos. 1939 Pos. Gain 

re 30,805 1 620,833 1 448,756 1 172,077 
DE vac ves.95.05 60 bes 13,771 4 399,762 2 355,706 2 44,056 
PEPMIOUCN co ccvessveses 19,442 3 323,503 3 282,594 3 40,909 
PE biter des oe ousewe 20,186 2 206,521 4 144,025 5 62,496 
PMN ob d6s Kibsiie-e 11,805 5 164,279 5 109,407 6 54,872 
DOGS civcsiccssvessr 7,144 8 153,610 6 149,466 4 4,144 
eo | eee 9,083 6 141,002 7 99,647 7 41,355 
Studebaker .......... 6,840 9 75,364 & 58,921 8 16,443 
CHPYSICP oss ccescceses 3,069 12 72,508 9 51,895 9 20,613 
WAGPCULY ois cc ccesveee 2,821 13 60,818 10 47,434 10 13,384 
DEL. 5 Stee neat sees 7,156 c 59,650 11 38,273 14 21,377 
POE 6 iiss skccinees 5,342 10 55,257 12 38,892 13 16,365 
BPE OED kis ceseeserens 3,392 11 54,024 13 42,291 11 11,733 
BREE. ew d.-s 66.00 40054 Ws 2,182 14 39,728 14 40,146 12 418* 
Cadillac-LaSalle ..... 1,755 15 24,685 15 24,838 15 153* 
WORMED, 8b cen perv. ener.0 1,386 16 16,572 16 8,946 17 7,626 
BAA. 66.8.6 0's Ha:0 nv e8 1,040 ae 15,541 Ev 14,643 16 898 
SET. a e-dvie vce vee 206 18 1,325 18 3,410 18 2,085* 
Hupmobile ........... 19 19 93 19 867 19 774* 
Miscellaneous ........ 556 4,016 2,519 1,497 

Perea rere 148,000 2,489,091 1,962,676 526,415 
*Loss 





Buffalo District Plants 


Raise Accessory Production 


BUFFALO. The automobile 
industry in the Niagara Frontier 
is looking forward to what is 
expected to be the best year in 
its history. Chevrolet, Ford, Fisher 
Body and Harrison Radiator plants 
in Lockport are expected to hire, 
in the aggregate, 9,500 workers 
during the year. 


In addition, thousands of local 
employes, working on material for 
automobile manufacturers, will be 
on the payrolls of other plants. 
Business is expected to boom at 
the Houde Engineering plant, Fed- 





Truck Top Ten 


First Ten in Registrations as 
Reported in AN Today: 
1989 


1940 
Pos. Make Pos. 


1—144,008 Chevrolet 127,774— 1 


2—118,905 Ford 97,351— 2 
3— 59,155 Internat’l 48,819— 3 
4— 42,510 Dodge 40,497— 4 
5— 32,441 G.M.C. 25,566— 5 
6— 7,589 Plymouth 7,106— 6 
7— 5,522 Mack 4,7389— 7 
8— 5,016 White 3,410— 9 
9— 4,890 Diamond T 3,812— 8 
10— 1,891 Willys 1,153—14 
Total All Makes 
430,235 370,079 





New Commercial Car Registrations, All States for September, 1940-1939 



























pic. Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold. 
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ders Mfg., Trico Products, Stand- 
ard Mirror and others manufac- 
turing parts for the automobile 
industry. 

Approximately one-fourth of the 
total number employed in district 
steel mills are working on orders 
from motor sources. This accounts 
for better than $7,000,000 of the 
steel mill payrolls here. 

New car dealers will employ 
about 1,400 workers at wages 
totaling $1,760,000 while used car 
dealers will hire around 50 work- 
ers at $53,000 annually. There are 
more than 525 filling stations in 
the area with more than _ 1,000 
workers and payrolls in excess of 
$1,150,000. 
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FORD “FOUR” 


VALVES ARE NICKEL STEEL 


Latest addition to the Ford line of 
commercial vehicles and trucks is 
a light duty, 30 HP economy engine. 
This new four was designed for 
special service, such as door-to-door 
delivery, where fuel economy is 
more important than high speed or 
heavy loading. In Ford commercial 
units, this engine is equipped with 
a three - speed transmission. In 
heavy-duty units, it uses the Ford 
four-speed transmission. As do the 
famous Ford V-8 engines, this small 
economy engine utilizes intake and 
exhaust valves produced from heat- 
resistant, long - wearing Nickel- 
chromium alloy steel. This high 
grade Nickel alloy steel lengthens 
valve life and assures trouble-free 
performance’ un- 
der severe operat- 
ing conditions. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 








Passenger Car Registrations, All States for September, °40-’39 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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Used Cars—Service 





Departmentalized Service System Offered by Pontiac 


Readily Available Parts 
Are Inventoried Easily\ || 


PONTIAC. — Applying the same 
basic principles to service that 
have made automobile manufac- 
turing the example of efficient pro- 
duction and high earnings, a new 
departmentalized service plan has 
been announced to dealers by 
Pontiac, according to L. K. Mar- 
shall, general service manager. 
Ready availability of parts, tools 
and equipment are combined under 
the plan to increase servicemen’s 
productive and earning capacities. 

The service industry has not 
been slow in developing improved 
tools and equipment, Marshall 
states, but this is the first time 
an automobile manufacturer has 
developed a national program com- 
bining use of this equipment with 
ready availability of fast-moving 
parts in each department of the 
service station. Operation of this 


Sloan 


(Continued from Page 1) 


requirements of the automotive in- 
dustry, he indicated. Under a sys- 
tem whereby aviation parts would 
be manufactured at many separate 
points for assembly purposes the 
changeover might be accomplished 
requiring as little as 10 percent of 
the machine tools normally taken 
by the automotive industry, he ex- 
plained. 

In the 1940 model year GM deal- 
ers made the biggest profit before 
taxes of any year in the corpora- 
tion’s history, Sloan said, and about 
one-third larger than in any pre- 
vious year. He held that this was 
the fifth consecutive year which 
demonstrated the soundness of 
GM’s “quality dealer’ program, 
under which fewer dealers could 
sell more products and make more 
money. 

He said there is every reason to 
expect a higher standard of pur- 
chasing power for the 1941 model 
year than for 1940. The expendi- 
tures for national defense with the 
higher payrolls and increased em- 
ployment they will entail are bound 
to be reflected, he said, and they 
are further bound to spread out 
and affect the entire economy. 


WANT ADS- 


Want a Man? 
Want a Job? 
Want to Buy? 


Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 


POSITION WANTED 


GARAGE manager and general executive; 
33 years old; 15 years experience in all 
departments; prefer Ford dealership in 
Florida, Texas, Southwest. Salary of 
secondary importance. Box 239, Automo- 
tive News, Detroit. 


BUYER WANTED 


COLLECTION SYSTEM—Approved method. 
Prepared for Automotive Trade. Effec- 
tive, inexpensive. Trial suggested. Samples 
and literature sent Free. Write today. 
Mercantile Forms Company, 11 Avon 
Street, Providence, Rhode Island. 


SALE — TRADE 
Tn ne auneaand 
1916 Twin Six Packard Roadster, good 
condition, new paint-top. Excellent ad- 
vertising car. Mount Hope Motors, Inc., 


Mount Hope, W. Va. 
oR re ee 


BUSINESS OPPORTUNITY 
eS 
SALES AND SERVICE building, oll sta- 

tion, and large additional building in 
rear; located in prospering paper mill 
village of 2,500, near Kalamazoo; with 
privilege of securing an Associate Dealer 
exclusive franchise with popular line 
of cars. Box 243, Automotive News, 


Detreit. 


plan, it is claimed, give Pontiac t 


dealers the most efficient service 
departments ever known. 

Besides up-to-date service equip- 
ment, the new departmental set-up 
calls for provision of a two-day 
stock of fast-moving maintenance 
parts in cabinets in each depart- 
ment. According to tests run in 
two key dealerships, this allows 
servicemen to perform repairs in 
less time by cutting down on the 
frequency of trips to the parts de- 
partment. Additional small parts 
are also sold because of their easy 
accessibility for use on the job. 


“These tests we’ve made in 
dealerships prove that servicemen 
can save both time and money if 


they have proper equipment and |} 


an adequate parts supply at their 
fingertips,’ Marshall continued. 
“These savings will mean extra 
profits for dealers and_ extra 
earning-power for servicemen.” 


Under the plan, parts needed in 
each department are checked out 
of the dealer’s parts department 


and removed to benches within | 
easy reach of servicemen. These | 


parts are then used on repair 
jobs, a small tag being placed in 
the bench as each part is removed. 
Tags are collected daily by the 
dealer’s parts man and replaced 
with additional parts. The col- 
lected tags are sent to the account- 
ing department for checking 
against repair orders and filing. 
Standard small parts are furnished 
each department without inven- 
tory but are charged against re- 
pair orders as used. 


Dealers, Marshall pointed out, 
will be pleased with the low cost 
involved in setting up the system. 
Beyond standard service equip- 
ment which most dealers already 
have, practically the only require- 
ment is a cabinet for each depart- 
ment in which fast-moving parts 
can be kept. 

“This entire plan,” Marshall con- 


cluded, “is based on the rule that) 
we must produce more to have! 


more. The dealer will profit from 
the new departmentalized service 


because he will be in a better po- | 


sition to answer the needs of his 
owners. The serviceman will profit 
because he will be increasing his 
productivity and consequently his 
value to the dealership.” 


AC Spark Plug 


Reports Sales Up 


FLINT.—Regarded as a barome- | 
ter of activity in the automotive | 


parts industry, sales of spark plugs 
for replacement purposes, according 
to Wilson S. Isherwood, general 
sales manager of AC Spark Plug, 


continue upward with the move- | 
ment last month “one of the very | 


greatest in our 32 years’ history.” 


Stocks on wholesalers’ shelves are 
low and dealers are experiencing a 
better than normal demand on 
their service facilities. This, he 
said, is usually a reliable indication 
for sustained activity in the re- 
placement parts field. 

Some 7,000 employes are now on 
the payroll compared with 4,950 at 
this time last year, Isherwood 


DISCUSSION of important problems 
independent tire dealer occupied the 
Advisory Council at their recent two 
hotel, Colorado Springs. Here are me 


LUBRICATION DEPARTMENT at 
one of the key service departments 
service.”’ 


Dealers Tell Me. . 


(Continued from Page 3) 


approach this class, which is only | 


|'a small percentage of the residents 
in their territory, and do something 


dealership, and on their respon- 
sibility and the importance of 
their mechanical investment in as- 
suring complete delivery of what 
the customer really buys—satisfac- 


these prospects with this pre- 


given dealer. 
* * * 

Then, if this dealer and his 
salesmen are trained to sell a 
fair used car allowance just as 
effectively and efficiently as deal- 
ers and salesmen are already 
trained to sell the advantages of 
their car, he will curb the shop- 
ping tendencies of the public so 
far as his operation is concerned, 
and lessen greatly this general 


hazard to automobile dealerships. 
* * * 


Best Training? 
YRON C. KIDDER who, for 
many years, was NADA direc- 
tor for all of the New England 
states, writes that I missed a trick 
in connection with my reference 
to training mechanics in a recent 
column. He claims the used car re- 





conditioning department is the best | 


place to train men and to promise 
such men who make good in that 
| department a factory training 
course to complete their education. 
| He says: 

“For 12 years I supplied va- 
cancies in my shop with men 
taken from high school graduat- 
ing classes and trained them 
first in an inspection and lubri- 
cation department for’ three 
months, and then the rest of the 
year in the used car recondition- 
ing department where flat rate 
was used only as a guide. The 
man in charge of used car re- 
conditioning had to be good. He 
got a salary and was held re- 
sponsible for the work done. We 
did not save much money by 
using men in training at low 
wages in this department, but we 
did keep our shop supplied with 
men who were well-trained, and 
when they finally entered our 
shop they were familiar with our 
methods and thereby were better 
men.” 


DETROIT.—Preview of the Automo- 
| bile Manufacturers Assn. motor truck | 
committee’s new motion picture “Sing- 
ing Wheels,.’’ originally scheduled for 
Oct. 29, has been postponed. The show- | 
ing will probably be held in the middle 
of November, according to Arthur C. 
sutler, secretary. 





now facing the tire industry and the | 
Western division of the U. S. Dealer 
-day meeting held in the Broadmoor 
mbers of the council at the meeting, | 


which was also attended by officials and executives of the U. S. Tire Dealers 


Corp. Left to right, those in the rear ar 


e, H. O. Bock, divisional sales manager, | 


Los Angeles branch; D. W. Walsh, divisional sales manager, Kansas City | 
branch; J. C. Ray, general sales manager, U. S. Tires division; C. J. Durban, 


advertising and sales promotion manage 
Denver branch, at the extreme right. Seated, on the left, council members are, 
Dean Mosher, Hollywood, Calif.; Parry McClure, Dallas, Tex.; Chet A. Latcham, 
Denver, and seated on the right, J. C. Stickney, Sterling, Colo., and wa08 | arie's en 

| Nela Park. 


Abrams, Spokane, Wash. 


r, and H. E. Noonan, district manager, 


to sell them in advance on their | 


tory miles of transportation — then | 


approach become prospects of that 


% “ 


the Pontiac Retail Store, Pontiac, was 
selected to try out ‘‘departmentalized 





* 


IN THE LUBRICATION department, 
| Pontiac’s new departmentalized setup 
works well and has been found to pay 
for itself many times over in increased 
job speed and saved time, it is said. 
| Here F. T. Wilson, service salesman 
| at the Pontiac Retail Store in Pontiac, 
finds just the small parts he needs 
| without a minute’s lost time. 


Salesmen Get 


| Trip as Far as 
| They Sell Cars 


| KANSAS CITY, Mo.—C. M. Mc- 
Clure accompanied eight of his 
| winning salesmen to Minnesota for 
|a week’s fishing recently. 


McClure-Norrington Chevrolet 
Co. has sold automobiles in Kansas 
City for about 12 years. The last 
several years they have stimulated 
sales during July and August by 
dangling a trip to the north woods, 
before the salesmen who can make 
| their quota. 

They plan the trip as a game; on 
| Highway No. 71 to St. Joseph, Mo., 
| is say, 20 points, on to Des Moines, 
|100 points, etc. For each new car 
sold, the salesman moves 20 points 
|; up the highway, 40 points for a 
| 1937 used car, 30 points for a '38 
|and ’39. For each new or used 
| truck, 40 points are added until 360 
| points are made which is the des- 

tination, Lake Osakis. All salesmen 
| sell both new and used cars, and 
trucks. 


More than $100,000 worth of used 
|ears and trucks and $65,000 worth 








Preview Postponed |of new cars were sold during the 


two months’ campaign. 


Making the Minnesota trip, be- 
sides McClure, were John Starkey, 


' Harvey Creech, Otis Highfill, Don- 


ald Greenwell, Jack Hudgens, 
Herschel Naylor, Bob Wilson and 
Vernon Wyatt. 


Hose Catalog 


_ AKRON.—A new catalog section on 
its line of hose fittings for gasoline 
tank, truck distillate and fuel oil hose 
has been published by B. F. Goodrich 
Co. 


* x * 


Porous Bearing Catalog 


SAINT MARYS, Pa.—Keystone Car- 
bon Co. announces publication of a 
catalog on Selflube porous bearings. 
showing illustrations, sizes and cod 
numbers. 

. * * 


Romance of Light 
CLEVELAND.—The Story of man’s 
conquest over darkness, literal and 
figurative, is told in a new book. ‘‘Torch 
of Civilization."’ by Matthew Luckiesh, 





| D.SC., D.E., director of General Elec- 


tric’s lighting research laboratory at 


1941 Price List 


Following is a list of ne 
ear delivered prices for 1941 ane hi 
of manufacture. Prices shown 
the exception of Willys-Americary 
clude standard equipment and fed 
taxes. Willys-Americar prices are fan 
Toledo, before taxes. Ford prices’s 
not include transportation or taxes « 

BUICK—Serles 40 Special—4-dr. tour 
$1,052; 4-dr. tour. sed. SE, $1,134: bu, 
$935; sedanet, $1,006; sedanet, SE, 91 
Series 50 Super—4-dr. tour. sed., $1,185. me 
phae., $1,555; bus. cpe., $1,031: cony. 
$1,267; spt. cpe., $1,113. Series 60 Centum: 
4-dr. tour. sed., $1,288; bus. cpe., $11 
sedanet, $1,241. Series 70 Road Masterji” 
tour. sed. .$1,364; conv. phae., $1,775: “t 
cpe., $1,457; spt. epe., $1,282. SE —’ gn 
Equipped. be 

CADILLAC—Serles Sixty-one—Cpe. , 
$1,445; del. cpe., $1,435; del. ood. S1bee ie 
Sixty-two—Cpe., $1,420; sed., $1,495; det 
cpe., $1,645; del. conv. sed., $1,965: del 
$1,510; del. ned., $1,585. Series Sixty-thres. 
$1,695. Serles Sixty Special—Tour. sed, $2.10 
with division, $2,345, Series Sixty-seven—ju, 
$2,595, with division, $2,745; 7-pass. sed, $2,7% 
7-pass. Imperial, $2,890. Series Fleetwood § 
enty-five—Sed., $2,995, with division, $3.15 
7-pass. sed., $3,140; 7-pass. Imperial, $31 
formal sed., $3,920; 7-pass. formal sed., $404 
bus. sed., $2,895; bus. Imperial, $3,050. 

CHEVROLET—Master Deluxe—Bus,. cpe., $71; 
5-pass. epe., $743; town sed., $754: spt sm 
$795. yy Deluxe—Bus. cpe., $769; 5-py 
cpe., $800; town sed., $810; ly a 
cabr., $949. ' a 

CHRYSLER—Royal—3-pass. cpe., $945: 6-Dax 
club cpe., $1,041; 6-pass. lux. bro’m, $1.0 
6-pass. sed., $1,051; 6-pass. town sed., $1 
Windsor—3-pass. cpe., $998; 6-pass. club cm 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass, ee 
$1,125; 6-pass. town sed., $1,175. Saratoga- 
3-pass. cpe., $1,195; 6-pass. club cpe., $1,% 
6-pass. lux. bro’m, $1,248; 6-pass. sed., $1.2% 
6-pass. town sed., $1,328. New Yorker—3-puy 
cpe., $1,275; 6-pass. club cpe., $1,335; 6-pax 
lux. bro’m, $1,325; 6-pass. sed., $1,345; 6-pa 
town sed., $1,375. Crown Imperial—6-pass, sei 
ce 7-pass. sed., $2,695; 8-pass. sed. lin 
$2,795. 

DE SOTO—Deluxe—Bus. cpe., $898; 5-pu 
cpe., $985; 2-dr. sed., $965; 4-dr. sed., $9 
Custom—Cpe., $945; club cpe., $1,035: bro’ 
$1,020; 4-dr. sed., $1,045; town sed., $1,0% 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., $aw 
4-dr. sed., $920. Custom—2-dr. bro'’m., $9 
oan cpe., $960; 4-dr. sed., $965; town sa 

FORD—Special—Cpe., $665; 2-dr. sed., $1 
4-dr. sed., $740. Deluxe—Cpe., $695; opera cp 
$725; 2-dr. sed., $735; 4-dr. sed., $775. Suy 
Deluxe—Cpe., $740; opera cpe., $770; 2-dr. se 
$780; 4-dr. sed., $820. 

HUDSON—Six-Traveler—2-dr. tour. sed., $7 
4-dr. tour. sed., $793; 3-pass. cpe., $695; 
cpe., $788. Six Deluxe—2-dr. tour. sed., $8! 
4-dr. tour. sed., $856; 3-pass. cpe., $801; du 
epe., $848; conv., $1,063. Super Six—2-dr. to 
sed., $901; 4-dr. tuor. sed., $932; 3-pass. cp 
$881; club cpe., $936; conv., $1,155. Comm 
Six—2-dr. tour. sed., $966; 4-dr. tour. se 
$994; 3-pass. cpe., $935; club cpe., $997; com 
$1,204. Commodore Eight—2-dr. tour. sed., #1 
003; 4-dr. tour. sed., $1,039; 3-pass. cpe., $9 
club cpe., $1,040; conv., $1,254. Commodore Cu 
tom Eight—3-pass. cpe., $1,064; club cpe., $1 
127; 4-dr. tour sed., $1,232. 

LINCOLN — Zephyr — Cpe., $1,477.74; set 
$1,541.17; club cpe., $1,541.17: conv. ope 
$1,858.27; Zephyr, with custom interiors—3-pas 
epe., $1,557.02; sed., $1,641.58; club cpe., $1 
641.58. Continental—Cpe., $2,811.93; cabr., $t 
864.83. Custom—Sed., $2,704.14; lim., $2,836.2 
(Note: All Lincoln prices are Detroit deliver] 
ready to run, and include federal and st 
taxes and transportation.) 

MERCURY—Cpe., $944.97; cpe., with am 
seats, $971.40; sed., $981.97; sed. cpe., $1,013.6 
town sed., $1,024.25; club conv., $1,140.8 
(Note: Mercury prices are delivered in Detro 
ready to run. Include federal, state rs 
and transportation.) 

NASH—Ambassador ‘‘600’-—Bus. cpe., $73! 
slipstream 4-dr. sed., $780. Deluxe—Bus. cpe 
$783; 4-dr. slipstream sed., $810; 2-dr. broughan 
$810; 4-dr. trunk sed., $860. Ambassador $4 
Special—Bus cpe., $923.50; 4-dr. slipstream sed 
$930; 6-pass. brougham, $973.50. Deluxe—4-¢ 
slipstream sed., $980; 4-dr. trunk sed., $1.09 
Ambassador Eight Special—Slipstream 4-dr. se 
$1,051. Deluxe—6-pass. brougham, $1,081; slip 
stream 4-dr. sed., $1,101; 4-dr. trk. sed., $1,15 

OLDSMOBILE—Special Series Six—Bus. ce 
$852; club cpe., $893; 2-dr. sed., $898; 4-¢ 
sed., $945; conv. cpe., $1,048. Special Serie 
Eight—Club cpe., $935; 4-dr. sed., $987; con 
cpe., $1,089. Dynamlo Cruiser Series Six—Ci 
sed., $954; 4-dr. sed., $1,010. Dynamle Cruis# 
Series Eight—Club sed., $989; 4-dr. sed., $1,0# 
Custom Cruiser Series Six—Club cpe., $1.04 
4-dr. sed., $1,099; conv. cpe., $1,191. Custor 
Cruiser Serles Elght—Club cpe., $1,079; 4-¢ 
sed., $1,135; conv. cpe., $1,227; conv. phaete 
$1,575. 

PACKARD—One Ten Speclal—4-dr. tour. st 
$1,056; 2-dr. tour. sed., $1,024; club cm 
$1,000; bus. cpe., $907; conv. cpe., $1.1! 
One Ten Deluxe—4-dr. tour. sed., $1,116; 2-¢ 
tour. sed., $1,084; club cpe., $1,038; co 
cpe., $1,209. One Twenty—4-dr. tour. 
$1,261; 2-dr. tour. sed., $1,230; club 
$1,205; conv. cpe., $1.723; bus. cpe., Sill 
conv. cpe., $1,377. One Sixty—4-dr. tour. st 
$1,750; club cpe., $1,709; conv. sed., $21 
bus. cpe., $1,594; conv. cpe., $1,892; chastl 
$1,435; deluxe conv. sed., $2,405; deluxe Cov! 
cpe., $2,067; 4-dr. tour. sed., $2,009; to 
lim., $2,289: 7-pass. tour. sed., $2,161. 
Eighty—Darrin conv. vic., $4,550; 4-dr. tov 
sed., $2,587; LeBaron spt. brough., $3,5# 
PLYMOUTH — Cpe., $685; 2-dr. sed., $7 
4-dr. sed., $780. Deluxe—Cpe., $729: 2-dr. sé 
$779; 4-dr. sed., $820. Special Deluxe—Cy 
$760; 4-pass. cpe., $805; 2-dr. sed., $810; 4 
sed., $840. 

PONTIAC — Deluxe Torpedo Six — Bus. % 
$828; sed. cpe., $864; conv. sed. cpe., $1. 
2-dr. sed., $874; 4-dr. sed., $921. Deluxe ™ 
pedo Elight—Cpe., $853; sed. cpe., $889; 
sed. cpe., $1,048; 2-dr. sed., $899; 4-dr. sf 
$946. Streamline Torpedo Six—Sed. cpe.. eg 
4-dr. sed., $980. Streamline Torpedo Elst 
Sed. cpe., $948: 4-dr. sed., $1,005. Custom 1 
pedo Eight—Sed. cpe., $1.020; 4-dr. sed., $! “ 
STUDEBAKER—Champlon—Cpe., cust., # 
cust. deluxe, $720.; delux-tone, $755; 5 
cpe., cust., $725; cust. deluxe, $755; delux-% 
$790; club sed., cust., $780; cust. deluxe. 
delux-tone, $795; cruis. sed., cust., $770: 
deluxe, $800; delux-tone, $835. Command) 
cruis. sed., cust., $985; delux-tone, $1,050; ot 
crulser., cust., $1,030; delux-tone, $1,095. Pre 
dent —Cruis. sed., cust., $1,115; delu-™) 
$1,180; land cruiser, cust., $1,160; delux) 
$1,225. ' 
WILLYS-AMERICAR—4-dr. sed., $665. | 
price available at present. i 





\ 


IiSi ist Will igapusptb iwbut Vey yl Vey. ower lA YT 


| 


| 


121 


| 


1S1)1 121 


fe) | | | 


ffl | | [el tl | l2t oie 


| 


/// (#201! U1) I lett tl oleate 


, 


Thi 


Q 
co 
7 


(333 )—13 












Cleveland—Plain Dealer; Indianapolis—Times; Detroit 
—News; Chicago—Herald-American; Milwaukee—Jour- 
nal; New Orleans — Picayune, States; Tulsa — World; 
Denver—Post; Los Angeles—Times; San Francisco— 


Chronicle. 


AUTOMOTIVE NEWS, NOVEMBER 4, 1940 
actual top and bottom prices on 1940, 1939, 1938 and 


1937 used cars, as advertised in local newspapers. A. D Vv E R T f S E D : 
repay’ prices onty used in this comparison. News: | ged Car Selling Prices 


rs cooperating include: Boston—Globe; New York 
ao ron Journal American; Philadelphia — Bulletin; For Week Ending October 21 


e 
ast [ agglnnentemneetr nnn tee (Copyright 1940—Automotive News) 
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1 B Bos jew ¥. 
at MAKE ston = New York Philadelphia Cleveland Indianapolis Detroit Chicago = Milwaukee New Orleans Tulsa Denver 
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el. cop ES Sl ee 

5: del | | 865-275] . : 
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m8 rr re Tat | 575-485 | 495 | a6—tni| 495- 435] 535- 438 515 | S75- 495| 695- 585] 685- 595| 560- 474 
iis ee 395| 435- 415| 439- 296| 395- 355| 435-375) 425 | 445- 395) 470- 0- 350) 528- 478| 545- 468| 453- 385 
. | [345 | -875- 345| 295 335- 227| 925-295! 348- 275| 325 | | 886-375] 435-389 | 475-445 | 367- 331_ 
a Ee 6 ee ee | 697 | 725- 695) 799 | | | | 726- 695 
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(Terraplane) ‘37 335- 275| | 2 | 245- 215 | |_ 295 295 365- 199] 375- 350 333-295 312- 267 
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Mercury 40] 925- 745| 795 | | | 729- 645 | 775 678 a a | 900- 710 | | 779- 700 
39) 770- 475) ¢ 5 5- 560| 645- AS 569 625- 595| 595- 535| 645- 495| 665- 575 | 650 | 745, | 695. ~ 661- 
—— : [oi ses soso — sensei neeiell [605 661- 543 
ash Ambassador Six 40] - | 795 l eee _T76- 657 |_ 725 | | | 161- 657 
39] | 565- 488 | | 5i5- 475, SY L 567- a 545- 495 | l cee ae | 569- 488 
’ ~ ! | ——————_— ita sali 
Bus. 37] 375- 325 | 425 | 345 350- 335 325 | [and OE a 330 
sador 8 Olds Six (60) °40] 895- 725 fo | 697- 675 | | 895- 675 845 | 750 | 895 | 829- 692° 
one maa “~~ %39§ 725- 555| 595- 545| 635- 545| 625- 575| 599 | 595- 479] 665- 445) 565-545) —S=s=~=«|«9G- 095 | G45- 645| G45- 515| 7125- 675| G43- 547 
a, $1 $8] 575- 395| 398- B- 365 | 495- 375| 495- 465| 545- 465| 425- 388 5 | 495- 3 395 | 495-395 | — 515- 445] 595- 465| 535- 380| 638- 595] 517- 427 
8: oe ane a s36- 2st | 445 —«|-: 385- 325| 395- ; a [445- oo | 369- 245| 395- 295] 465- 299{ 295 |_445- 375 | 395- 340| 525- 449] 415- 321 
an os 5- 750 | eee) Gee’ Viet Goes Beene 4 aoe | 945 | 1050- 735 947- 742 
ial Ser $$ ______]_ - 5) | 845 741- 575 
‘sxc 38) 575- 495| 525 | 450i | [ 445 | _525- 395) l [5 «| «SC*«S | 587- 445 
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ne $8) 475- 325| 445- 196) 395- j- 285| 395- 225| 425- 365| 410- 275| 395- 335) 445-358) 443- 300| 845 | 445- 375 | 495- 475| 545- 525| 435- 336 
our. et] 37] 365- 275| 327- 245 | | 335- - 235| 345 | 395- 299| 299- 55a 345- 245] 328- 268) 365- 343| 875- 289| 395- 290 352- 273 
ub op outh Deluxe | 595 | 550- 540| 695- 585 | | 6 
tub | 695- 58 | 6% | 925- 599| 695- 639| 775- 745| 677- 631 
ins: 4 39] 595- ~~ 445 | 585- 498 | ~ '515- 435| 565- —i50| ne | 495- 380] 495- 395] 495- 438| 645- 400| 525- 495| 545- 625| 645- 425| 648- 625| 567- 459° 
; ’ 
a Ce “nn 38] 465- 375 415- 33 ee 369| 435 (| ‘S77- 288] 395- 365) 410- 365| | ae - AR TARAS RO 
ib 37 35 sas = 5 __| 395- 315| 295- 285' 325- 05] 37 368 a - A 
1 Pome 5- 295 5- 235) 325- 295) 375- 265 _ | 245 365- 329| 435- 299| 475- 465| 363- 312 
our, Rane nal os | es at 570 | 725-695 | 767 | |_ 795 |_ 995 845- 695 | _786- 
: oe "39]_G15- 485| 595- 525| 575- 545| 595- 545| 675- 599) 575-_ 465) | 595- 475] 595- 495) 575- 535) 595- 335 Se 605- 520 
a 38) _525- 375| 465- 395| 425- 395| 495 | 495-445 (Cast $47] 425- 385) 535- 445| 475- $25 | 445 | 445- 425] 375 | 550 | 471- 393 
161. 0 37] _439- 345 | "“B65- 245 | 395- 345] 399- 350| 345- 275 | "375-2951 467- a 295 _—*+| | 205 s00t a a 
il. se] Sadabahor G | ae ee - 465 495- 425] 403- 318 
$3.58 baker Champion 40] | | 545 | | 597 | 695 612 
| - 61 
a. Tal 39 465 | |_ 485 __ 527 445 __ 566-545 | 565 565- 519 517- aa 
av ebaker Commander 40) 745 | 697 | | 795 675- 595! | sai ae 
s Aer 9 585-515 | 687- 550 | l | 695 575 a5 495 | 807-575 
- S 38 | | 495- 395) | 525- 345| 527- 339| 475- 395/ 445 | 395 — 
. OE Ee 4 494- 368 
sel = (Di y 978 2095 367 | 345 395 l [ 295- 245) 425- 335 | panna oa” 
on Willys ictator 295 ee 425 335 448 | 445- 390! 378- 323 
oo. a. 40] 495 | 495 | | 535- 469 | 495 [445 | 550 | 502- 469 
4] a - os - eer 6 eee eee I ee eae a —— onal a 
- "39 395-295. |_ 345 _ $45- - 275 | & [os | | ___ 395 | | 395 439 | 445 | 382- 285 
tom Te 38 2380 196 295- Sa aires inetd 275 | l | $25 | 270- 219 
. ee 37) 185 165 235 | 225-165 |_19% 195-145) 265-150 ——s—=~‘*:S*é‘“<S*é*é‘;é‘*S:*C« = 19S | 248- 199| 265. | 228- 171 
; Spas 
National Average, All Makes, Oct. 21—$564-$485 


slux- too! 
se National Average, All Makes, Oct. 18—$565-$499 


70; @) Useg 

martes! This a Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusiv ely by Automotive News as a copyrighted feature 
5. Pret! the first time anywhere that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the re sulting national index. 
lux: Where no prices are quoted, no car of make and model was offered during the period covered. 


Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week 
§ agi ie ree 
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Florida 
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Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 
New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
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New Passenger Car Registrations, Nine Months Total, 1940-1939 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


CHRYSLE INE . 


GENERAL MOTORS 


Chrysler 


466) 
332| 


251| 
178) 
281) 
243 
6072 
5064 


772| 
488 


684) 
174) 


706 
524 


259 
174 
5039| 
3805) 


2378 
1541 


994 
782 


809 
606 


781 
543) 


501 
388 


360) 
246 


1294 
946 


2279 
1669 


3949) 
2198 


1500) 
1142 


284! 
157 





1251 


435) 
313) 


5A7 
428 


154! 
79) 


733 
123} 


3239 | 
2278) 


211! 
177| 
8828 
6705) 
1007 
736| 
138} 
99| 
5276| 
3343 
623 
501| 
853) 
712 


De Soto 


366} 
316 
173 
123} 


152) 
134| 


4993) 10516) 22571) 44152) 14569 
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154! 
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421| 


510 
359 


381 
336 


$15 
278 
207 


€92 
586 


1795 
2518 
1767 


1086) 
$94) 


177} 
129} 
1327 


221 
147 
239) 
248) 


83) 
75| 


212 
163 
2271 
1791 
84) 
71 


1700) 
1686) 


497) 
459) 


793| 
994 
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2576 
2631 


1136} 
767| 


1355 
1450 


CHRYSLER 
TOTALS 
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2057 | 
1527 


2581) 
2821 


11823} it 5733| 36864! 


1201) 
1419) 
1967, 


390| 
301| 
2470! 
2193] 
2302 
2201 
585 
505 
11919} 
12039 


4813 
4232 
2325 
2548| 


1783 
1615 


1604 
1489} 


1470 
1505 


880) 
743 


2408 
2168 


5761 
5824 


10385 
9560 


2615 
2796 


824 
696 


4235| 
4506) 
674 
645 


1031!) 
1028 


186 
183 
631 
574 
6171) 
5796| 
379) 
427 








1315 
1046 


536) 
362 


814 
783 


9453} 


Cadillac 


30) 
46 


28 
24 


942!) 
977 | 


8618 
7350 


2185 
159: 


37946 
26545) 


Oldsmobile 


88 
90 


51| 
59| 


731) 
667) 
360) 
277 | 


679 
667 
333) 
181 


1333 
1364| 


9983) 13612! 
7283, 8478 





20: 59} 
2150| 
4814 


826) 
696| 


5330 
4804 


4740) 
4223| 


1173! 
1007} 


24884| 
21355 


12371 
10056 


5465) 
5316] 


3959 
3427 


3638) 
3054) 


3017! 
2852\| 
1525 


5614 
5231 


12674 
12519 


16512 
13109 


8151 
7012 
1723) 
1549} 


9260 
8783 


1547 
1275 


2377 | 
2423 


406) 
343 


1336 
1105 


11762 
10377 


707| 
708 





4 390| 
4386) 
8210} 


1194) 
1209) 


9518 
8222 


8256) 
7334| 


2226| 
1840} 


46312| 
40449} 


21364 
17378 


9264) 
9067| 


7061 
6007 


6404| 
5422| 


5303 
4939 


3351 
10008 
8931 


22509 
21538 


33364 
26634 


13352 
11844 
2531 


16628 
15867 


2877) 
2380) 


4194 
4127 


829 
680 


2402) 
1965| 
23443) 
20242!| 


1381) 
1383] 


1576] 
1288 
2683 
7W34 
500) 


2941 
2181 


2626 
2011 


668 
362 


17260} 
11927) 





6252! 
4263| 


2727) 
2309] 


2286 
1674 


1889 
1339 


1749} 
1329} 


1377 
921 


3347 
2522 


8817 
5879 


13224 
9076 


4068 
3147 
1179 


4851 
3547 


832 
705 


1352 
1190 


264 
181 


933) 
574| 


9127| 
5890) 


426| 
360) 


7876| 15948) 33458) 66110! 27887) 


6250 


119 
317 


99) 
96) 


17733| 34234] 64922} 20299) 1690| 34974] 2669] 13232) 


2078) 

2017 
345) 
311 


4588) 
4595) 


1131) 
885) 


4352! 11298] 25393 


3408} 


396) 
345) 


689) 
529| 


5898 

3952 
282 
233 


9809} 


1700) 
1681! 


1485) 
1375) 
13196) 
10751) 


789) 
793 


19796 


2815) 
2668) 


3063 
2182) 


29891) 
24544) 
2186 
2359 


8092 
7665) 
1713} 
1391) 


46319 
36356 


5534| 
5195| 


6090) 
4798 | 


57236) 
44794| 
3697 

3733] 


2246) 
1749 


427 
330} 


13501 
8148) 


1890! 
1628| 


1668 
1151| 


18779| 
11568} 


1442! 
977| 


64 
61} 
229 


47| 
41 


247 | 
237 


118) 
118 


15 
7 
767 
888 


279 
215 


66) 
59 


47 
55 
48| 
78) 


62 
94 





et 


94 
115 


432 
353 


379) 
399} 


113 
110 


16 
23 


165 
225 


18 
25 


29 
21 


28 
30 


37| 
32| 


427) 


512! 13017| 


17| 
15) 


1426| 48936] 2398} 16399) 19623) 116669 


68} 
79! 


5| 
476) 
532!) 


83| 
78| 


51| 
62| 


5442) 


4724| 


$393} 
5134| 


1775] 
1289] 


8517 
6413 


10734 
8696) 


2926 
2008) 


43033) 
31582 


21052 
14940 


14543] 
12868 


10801 
9096 


8784) 
6326 


Sail 
6214 


3901 
2620 


9887 | 
6689 


16232 
13049) 


35482 
21618) 


15765 
12291 


7121) 
5535 


25211 
18817 


4022 
2817 


6405 
5702 


711 








2452) 
1744| 


18890} 


2265) 
1823} 


11021) 
9897| 
2922| 
2194 | 


41943) 
24029) 


10118) 
8117| 


6484) 
4460) 


124| 
131| 


1016; 1130) 
866, 707| 


414) 
337 | 


3582) 


m445| sted 


1593} 
73 
58} 


387) 
383) 


249 
262! 


622) 
470| 
1692) 
1274| 


1900) 
1569) 


21 526) 
17| 333} 


1414| 10960) 
1235| 7119) 


443] 4822) 
366| 3167| 


119} 1996) 
131| 1520} 


66| 2003) 
88] 1444) 


118) 1452! 
100 1095} 


114| 1018! 
101} 850] 


133) 1124! 
110; 678! 


205| 1784! 
228} 1167| 


797| 7579 
761| 5783 


915! 7980! 
851} 4724) 


257| 2421 
246| 1675 


111} 818) 
52] 555 


377| 4027 
312| 2778! 
41| 767 
42} 614! 


58) 806! 
62| 755; 799) 


40 133 ‘*| 
41} 123] 95) 


685| 705) 
501 528| 


5719! 8818! 
4166| 


432| 
329| 


630 
513 


1567| 
1133 


1719) 
1115} 


446| 
201) 


12992) 
8472| 


5203 
3211) 


2113) 
1827| 


1848 
1289 


1512) 
1040; 


1096! 
907) 


1419} 
905) 


2455) 
1640) 


6608) 
4981) 


11577} 


6335) 


2837| 
2072 


989) 
3585! 
2691) 


325] 
289| 


1038) 


55) 
68| 
851) 
796 | 
27| 
23) 





349) 
189} 
15486 


2426 
1585 


172) 1712) 
183} 1272! 

13! 307) 277! 

10 277| = 182 
939, 9478) 11817 
838| 5672! 6995) 
143| 1683! 1980) 
164, 1273) 1598 


99} 1351| 1995) 
149} 903] 1021! 


680| 45638! 1330] 12558) 14232 


736| 28908) 1191) 


"77 
44) 


95 


3257 


8530| 


992 
790 


8501 


788) 


6104! 


| 


G. MOTORS 
TOTALS 


11491 
9876 | 
34193 
2497 


3634! 
3726} 


19314 
12134 


4958) 


3881 
2871 


15351 | 
11621 


17346 | 
13771 | 
4602 
2928 


86126 
61223 | 


38051 | 
26162 | 
21564 | 
18714 
17051 
13646 


13803 | 
9978 | 


11966 | 
9495 


8018 | 
5298 


17772 


12361 


40165 
30806 | 
69557 
43003 


25461 
19541 


10569 
8132 


38216 
28370 


6005 
4492 


9688 
8529 
1342 
1017 


4867 
a7 | 


43832 
30485 


3516 | 
2739 | 


986) 

729) 
7647) 
6349) 
9134 
8111 


1804| 
1585| 
25423) 
23974! 
12592} 
11808! 
10613 
10926) 
6896) 
6078) 
5097 
4666) 
6690) 
6462) 
2387] 
1826) 
4850 
4784) 
11627 
10251 


30908) 
26711 


10400) 
9520) 


5162 
4805 


12195 
10377 | 


2411 
2174 


5286) 
5461| 


396 | 
396) 
1615 
1336 


10084) | 
8297 


1282) 
1199| 


25182! 

23037 
8387 
7715 
2319! 
2060) 


24104) 
20063 | 


7709 
7593 
3150) 
2625 














88350 | 


17645 | 
14758 | 


3951 | 
2997 | 


78154 | 
46214 | 


15897 | 
12858 | 


11648 | 
7746 | 


93217 | 24817 
59434 | 19635 
7015 


179 
5014 | 179 


92 
“ 
o 
I2 


FORD 


112 
108} 


69) 
63) 


91) 
86) 


22838) 1544) 5238 
| 18926) 1514) 3650) 24090 


174 
179 


296| 


3577| 204) 684 
Ne ee eee 
2 "40 


35) 
37| 
579) 
492| 
202 
241 
63 
57 


1174) 
1194 


384 
380} 
209) 
202) 


201) 
168| 


131 
133 
248 
243) 


86 
81) 


128 
126) 
546) 
498} 





838 
868) 


246) 
216) 


137| 
104} 


458 
371 


7A| 
87) 


141) 
129) 


46) 
52) 


71| 
49} 


626) 


510) 


59) 

56 
1661) 
1712 


226 
209) 


33) 
43 
783) 
680 


241 
257 
156 
155 
1096 
949 


106 
85 


Mercury 
FORD 
TOTALS 


698| 6251 
455, 5644) 


188| 1396 
142) 1123 


4107 
341) 


29620 


895) 
639) 


4703 
4544| 


990| 6244 
4465] 
106) 
94| 
1248 
966 
1308 
888 


346) 


1127 

860) 
9474) 
7807 | 


10644) 
9240] 


| 2213! 
213) 1855] 


4652| 31249 
3553) 28720 
1747) 
1171| 13359) 
1136) 11958) 
990) 12118} 
857| 7954 
733| 6979 
591| 5819) 
396} 5195) 
810) 7748) 
702| 7407 
345| 2818 
282 2189) 
479| 5457 
454| 5364 


1899} 14072! 
1297; 12046) 


5193| 36939) 
4379| 31958| 


1564) 12210) 
1176| 10912 


5858) 
5251) 


14365) 
11899) 


421! 2906) 
303| 2564 
676| 6103) 
536) 6126) 
112 554 | 

82; 530 


261) 1947! 
183) 1568! 


1726| 12436 
1539) 10346 
342) 1683) 
194, 1449 








559 
342 


1712| 
1151 





5075 
4902 
1032 

861 


31918 
29651 


9615 
8785 
2631 
2330 
3351| 28238) 
2718 23461 
850! 8800 
773| 8623) 
499| 3805 
453) 3233! 


29389 
23358 


227 


3476 
2774 


217} 
416} 


8 
33 


20) 
84) 
‘| 
39! 
66) 
1 


5 


4) 
12 
106) 
256 
37| 
145) 


14 
48 


16) 
34 


4| 
11) 


1| 


12| 
26| 
98) 
172| 
7 
209 
14 
43) 


1 
2 | 


i 
87| 
10) 

9) 
13 


cl 
25) 


3) 
5| 
3! 
9) 


34! 
100 


1 
3 
72 
21 


3 


9 


1 
3 


160) 
373 
'8 
53 
97 
130 
349 


4664) 
2283| 


473) 3| 


470 11 


988) 


520) 17 


103} 
67| 


26 


83) 


3} 


| 
1| 


2155) 
2155) 

349) 
| 361) 


4448) 
3456 | 


413| 
295 


753! 1643 


| 5: ssl 


1014) 


49) 216} 


105) 


154) 


NON-AFFILIATED 


Studebaker 
Willys- 
Overland 


7770 
6678 
622 
487) 


1581) 


100) 
105) 
1061) 

740) 


216 
116 


394 
126; 


37 
14 





5594 
3124 


3160) 1| 
1605, 


1407| 


1168 


839 


636 
336 


252 


933) 
9410) 


15 


317| 1 


527| 


389! 


| 
11} 


838) 2| 


3) 
138) 
28) 


3} 
| 749) 


| 497) 
788) 1} 


548) 1 


632) 
564 

51 
55: 


5} 
> 
2 | 


195 
140 


4384 
4610 


1249) 
1298} 


438} 
333! 
329) 
| 388) 


} 221] 


972 
784 
890) 
575 
150 
83 


5054) 
3411) 


455 
364 


388 
958 


583 
367 
315 

45 


1242! 
874 
1023} 

821) 


101 
41 
874 
373 


503) 
361) 
6351) 
4780| 


1378) 
1135) 


269 
104 
34) 153! 
598| 63 
668) 
461 


1002 25 
597 9 


155 
98 


7) 
1) 


2325) 


a 
Zz 
« 
S 


15868 |"40 
15286|'39 


136| 173898)|’40 
253, 131959)'39 


12| 
8) 18477 


22| 
36 


7304 
5 


20425|'40 


"39 


5417|'39 


123 

204 
24) 
63 


4 7516|'39 


360 
75 
86 
16 
33) 
11 


16 
38 


34934 
28803 


186713|'40 
147159|'39 
59 84582/"40 
64622 |'39 
46916 |’40 
52) 43272|'39 


"40 
"39 


28206)|"40 
22214)|'39 


6! 27586|'40 


32 





623) 


997] 
765| 


1091) 


782) 4 
412| 


298) 3 


331) 
266 


38} 
38) 


319} 


128) 
81 


3] 
492) 4 


1880) 
1424, 28 


5000 
3113) 


4) 


25 
138 
60 
183 1 
7 


| | 
205 1) 


1748 


1095 9 


299) 
396) 
524 
1247 
1691) 
1832! 
1874 


| 1099) 


1069) 
120) 

| 118 
| 1308) 
1559 

| 400) 
431) 


| 252) 


aon 


| 303! 


60 
82 


154 
184 
| 1433) 

1521 


81 
50 


d 70! 
220) 
1027! 
778) 
2441) 
1959) 
2932! 
1875 
841 
619 
182! 
111) 
1293) 
807 
203) 
127 
271) 
236 
127 
105 
263) 
169 
2620) 
2107 
79 
56 


332 
260 
1180) 
829) 
1982 
1789, 
2365 
1942 
1997 
1537 
378 
233 
2078 
1436 
658 
471 


183) 


122 


182) 
147 


579| 
239 


213 
194 


69 


20 


214) 
190 


93) 
33 


40) 
50 


13 
14 


97 
24| 


553) 


577) 
500 
162 
91 
249 
177 
2435) 
1881) 331 
158 13 
137 3! 


435 
239 


7) 15912 
6, 11497 


9 36669 
40; 29496 


84) 85217 
139) 71831 


99 
~~ 


23435)'39 


"40 
"39 


"40 
°39 


"40 
"39 


152692|"40 


96, 111081|'39 


89) 
40} 


56273 
46624 


"40 
°39 


3! 20372|"40 


24 


2 
34 


13566 |’40 


16498)'39 


1) 75231|’40 
4, 61035|'39 


21475|40 
20169 |"39 
3\ 3131/740 
1, 2563|'39 


> 
6| 10814/'39 
6 
7 


1 7760 
88557 
68189 


9 10310)’40 
1 "39 


"40 
39 


2 7042 |'40 
5 5906|'39 


39102|'40 
31359 |'39 


39854 |'40 
33042 |'39 


3| 10333/"40 


STATES 


Massachusett) 





4309 2 
2417 


965 2 


156 


785 


111 
84 


4908' 
2450 


521 
‘457 


486 
357 


4542 
2881 


35 


3054 
3624 


299 
314 


146) 
149 


3347 
2730 


540) 
373 


701| 


7103 


5511 


574 
458 


3128 
2052 
417) 
309 
432) 
285 


1318 
828 


5518 
4913 


5061 
3870 


685 
492 


1375 
896 


158 


1010 
72% 


2268 
320 
13 

44 


1 8936 
4 


238341 /|°40 
202013 |'39 
38582 |'40 
33540)|'39 


40 


7144|'39 


75 


130 
2% 
1 
19| 24670 
42, 18199 


Ppt 








South Carolina 


South Dakota 


Tennessee 


Texas 


"40 
°39 
"40 | 
"39 
"40 | 
39 


"40 
39 


397 
278 
193 
174 
758 
159 


191) 
180 


2433 ‘ 


1015) 
1093 





Utah 


"40 
"39 





Vermont 


Virginia 


Washington 
West Virginia — 
Wisconsin 7 
Wyoming 


Dist. of Col. 


9 Months’ 
Total 


"40 
*39 | 


"40 


"39 


"40 
*39 


"40 


*39 
"40 


"39 


"40 
39 


"40 
39 


"40 
"39 


1333 
S10 


337 

317 
2405 
2153 
2240 
2253 
1587 
1084 


3415 
3140 


2653! 


2595) 


1154) 
964 
851 
642 

5679 

1646 

4434 

3259 

3568 

2628 

7521) 


6134 


51024 153610 : $23. 
12291 1494166 


1895 


90 


195 


157 


256 


1425 
1925 


366 


553 
630 


2684 


3311 _ 


ae 


QC9F 94: 


41256| 
4146| 


1995) 
1974 
7685 
6198 
22961) 
224188 


2389 
1940 


1490 
1182 
9693 
7920 
$528 
6777 
6364 
1492 
13693 
11199 
1097 
1236 
5255 
6357_ 
603645 
6246 


1023 
847 
544! 
419 

2004) 


648 

450 
2633 
1805 
2588 
1654 
1620 
1049 
1640 
__3310 


17 
37: 
218 


206521 
144025 


5 
1 ~ 
8 
3 


28) 
38 


3 
738 
67 

388 
438 
27 


19 


SoH | hk | ee 
Sua loa 


| 0 ste 
~? —_— 


5957 | 
5386 
2786 
2459 
11354 
8024 
31666 
24659 
2414 
1695 
1636 
972 


12000! 
8849 


7762 
5833 
6106 
4443 


15751 


2) 10913 


1693 


1492 


4979 


3355 


938) 


1511) 
1082 
4769 
3292 
712 
311 
589 
324 
2168 
1563 
2269 
1262 
1231 
6b5 
3819 
2454 
204 
121 
1955 
1224 


500 

365 
1761 
1106 
2016 
Lh 7) 
1 97 


mreed 


749 
4024 


2 157 

290 

°62 

"181 1025 
1uS 67 


$ 15933 141002 16h: 279 1157320 
‘ 


99647 LOGAN: 


399762 15541 Gost "i 6121 


5706 14643 4 


5067! 
4794 


8955 
7590 
2378 
a4 28 


98 
93 


ri 


200 





V734 
6446 


16533 
12053 
5OAGA 
39136 


27367 
24098 


187 
183 


802 
750 


531 7160 
31250 
26953 


3081 
2105 


451 
430 


1235 


972 


361) 


297 


56 


53 


685 > 
436 
2165 
1393 


531 
474 
289 
188 


170769)'’40 
118567|'39 
5| 32583|'40 
8| 28401|'39 


"40 
39 


"40 
39 


20810|740 
18622 |'39 
957740 
8494 |'39_ 


New Yori 
North Carolin 


North Dakot 


South Carolix 


South Dakob 


—— 





1300 
9 a7 


382 


92 


Boss 191 


138) 


30 
42 


40 





14107 
1535 


4440 
2847 
3424 963 
2166 

19093 
13537 
148380 
10457 
10619 
OAL > 


28728 
19551 
2689 


yore 
oni 


8802 
7594 
1033 


3672 
307 3. 


9210 
8579 
1067 
1135 
10455 2645 


sY 32 ib 


SZbbid 


S64 


3157 


39 
240 
193 
186 
158 


99 


306 
29 
7 
nD 
141 
147 


91 


1016 
703 
607 
130 
399 
338 
1585 
1191 
232 
204 


10148 
1826 
4170 


3502 


11101 
10052 
1346 
1394 
3137 
4s! 3s 


351 


IS} 


SA Als 


8490 


3745 _ 


10 
32 
25 
Db 
23 
38 


> 


wf 


99 


10 


> 

4 

1325 
] 


2410 


148 
163 

85 
139 
197 
141 
679 
692 
319 
978 


2586 
2640 
81 
119 
148 
14 
39728 


10146 


2416 
139 


List ol me 


578 
A28 


68 
67 
130 
110 


950 
504 


18 


108 
101 
345 


107 


1577 


1148 


894 
_ tA 
1708 $27 

7 1671 193 
188 31 
129'_ 15 
629 35 


617 (2 


2°24 


75564 16572 
o5921 So16 


16 


129 


36392 (40 
97655 139 
113209|740 


95099 |" 


39 


992: Sag 


7728 


6 6763 |’ 
Bt 4877|'39 

4176|'40 
34 31679! 


10 
18 


1 
8 


32584 
24147 


"39 
10 


"39 


|"40 
71°39 


2 237881740 


15 
3 «61015 


32 17264 


2 5880/7490 
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Chapter XCV—Chrysler Corp. Continued 


It might be expected that this ‘an American work- 
man,” Walter Chrysler, would be most sympathetic 
when it came to employment and that he knew from his 
own experiences that age should not be the determining 
factor. In working with your hands the way they do, 
the long years put in by the men in the plants give them 
experience, which is a most valuable asset for any 
manufacturer. So, out of this Chrysler belief, the cor- 
oration has a most unique department to care for 
what’s a problem with many companies. No man loses 
a job with the Chrysler Corp. because of his age. The 
company’s old-age department cares for this. It’s set 
up for the purpose of giving men growing old an oppor- 
tunity to continue their work and usefulness with the 
corporation. They make production parts, water pumps, 
and things of that nature. The only difference between 
that department and other manufacturing departments 
is that when a man graduates into the old-age depart- 
ment by application, he comes and goes from his work 
as he pleases. If he wants to work two hours, two days 
a week or five days a week, he is privileged to do so 
that way. If he feels badly and does not come in in the 
morning, that is quite all right, for paralleling this old- 
age department, the company has the regular produc- 
tion department making similar pieces. ‘ 

Some men working in the old-age department are 
over 80 years in age, many are in their sixties and some 
in their seventies. It’s found the old boys are unusually 
excellent mechanics and the quality of their work is of 
the best. 

é 
Employe Welfare 

Employe welfare is paramount with the corporation, 
which goes the limit in keeping its workers well, cheer- 
ful and happy and educating them to qualify for bigger 
and better things. For instance, it created the Chrysler 
Institute of Engineering in 1931, which, under the 
charter powers granted by the state of Michigan and 
the Detroit Board of Education, is privileged to award 
degrees up to master of engineering, certificates and 
diplomas in the field of secondary education, a unique 
distinction to be granted an American educational in- 
stitution conducted by an industrial corporation. The 
school has an able faculty and the courses of instruc- 
tion offered include a three-year postgraduate course of 
engineering for selected college graduates, high school 
courses, and a wide range of specialized and industrial 
courses. Attendance at the Institute is restricted to 
Chrysler employes. More than 200 graduate engineers 
chosen from engineering institutions both here and 
abroad have been trained since the Institute was 
founded and 2,600 other employes have completed 
undergraduate work. All courses are free. 

In the last five years the corporation has contributed 
more than $880,000 in employe group insurance in its 
plants. In the same period it spent $2,300,000 on safety, 
medical and industrial hygiene departments. It has, I 
think, one of the finest medical departments in the in- 
dustry. A representative of the American College of 





ma RYSLER Junior Craftsmen at work, anxious to learn how to 
oe things—to create things. More than 1,000 of these boys meet in 
rig) 2S for two hours each week during the winter months in a spe- 
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compan and other crafts. With tools and materials supplied by the 

a weaken’ they do their actual work at home. At the conclusion of 
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Surgeons recently examined its facilities and practices 
and awarded a 100 percent classification for the medical 
department from the standpoint of industrial medicine. 

All work and no play makes Jack a dull boy, they say, 
so the corporation encourages outdoor sports, with the 
result that the company has a 25-acre athletic field and 
a gymnasium. Six thousand employes play soft-ball and 
in the hard-ball league there are 12 representative 
teams, representing 200 employes. There are 39 leagues 
of about 5,000 employes playing competitive golf and 
3,500 employes make up 700 five-man bowling teams. 
There are 10 basketball teams of 10 men each. _ 

Chrysler has one of the best soccer teams in the 
United States, too. And there are 200 men in the Chrys- 
ler Male Choir. There is a Scottish kiltie band of 24 
men as well as an orchestra. The employes put on ama- 
teur shows, have dances, picnics and outings. At one 
picnic recently there were 65,000 in attendance. ' 

Statistics show that 10 babies are born every day in 
Chrysler homes; there are 16,000 boys between the ages 
of 10 and 16 in the Chrysler families. So here is another 
problem for the corporation. One of the answers is a 
fresh-air camp for under-privileged children and 100 of 
them are enrolled each year. Boys’ tours are featured 
and 600 of them are annually taken on two weeks’ 
motor trips out of Detroit. More than 2,500 have been 
taken on these tours since they were organized and 
6,000 more Chrysler Juniors play baseball under cor- 
poration direction each summer. 

Too, there is the Chrysler Junior Craftsmen’s League, 
membership in which entitles the kids to go to the 
Dodge factory one day each week and work with their 
hands with tools loaned them without charge. When a 
boy needs to take a tool home for work he is loaned 
them, for the main idea behind the whole project is to 
teach them work which they can do at home. The four- 
year record shows that in that time the corporation 


has not lost so much as a file. 


Just one big happy family, the Chrysler employes. 


This is the ninety-fifth installment of Chris Sinsabaugh’s memoirs. 
Next week, Chrysler Corp. 
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CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 


Please enter our order, when pub- 
lished this fall, for: 


meee Copies of “Who, Me?—My AUTO- 
biography” 
paid. (Price on publication, $3.75). 
sand Copies of the Special Deluxe Edi- 
tion at $7.50 each. 
(Each copy of this limited edition 
will be autographed). 


Check for $............ 


at $3.00 each, post- 


enclosed [] 
or ship C.0.D. Fj 





28 Dodge Dealers Given 
25-Year Service Plaques 


DETROIT. — During the recent 
announcement meetings, at which 
the 1941 line of Dodge passenger 
cars and job-rated trucks were 
presented to the nationwide dealer 
organization, 28 Dodge - Plymouth 
dealers in 18 states were honored 
as 25-year Dodge dealers. Factory 
and field executives joined in each 
case to present the dealer with a 
suitably inscribed silver plaque. 

It has been a custom of the home 


Aircraft News 





| Of Interest to the Automobile Industry | 


Stinson Aircraft, which moved 
from Wayne, Mich., to Nashville, 
Tenn., last spring and is now a 


| part of Vultee Aircraft, will return 


to Wayne shortly. Production will 


| soon be started on the Stinson 105, | 
la light commercial plane. 


Graham will shortly begin work 
on a sub-contract basis from the 
Tucker Aircraft Co. of Detroit, on 
special gun turrets used on bomb- 
ers and heavy fighter planes. It 
has not been ascertained yet 
whether this the new power 
turret recently released to the 
U. S. by Britain. The plant may 
also produce special airplane 
gines for Tucker 

These engines liquid cooled 
and military installation 
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office each year since 1938, when a 
nationwide observance of the silver 
anniversary of the first Dodge car 
was held, to present silver plaques 
to 25-year dealers. 

Following are the dealers who 
received plaques this year: J. W. 
& W. D. Barker, Farmington, Me.; 
Gust E. Haugen, Decorah, Ia; 
Lynch Motor Sales, Inc., Mechan- 
icsville, Ia.; Wolter Motor Co., 
Appleton, Wis.; R. H. Rawlings 
Sons, Middleport, O.; Bruce C. 
Kixmiller, Ine., Vincennes, Ind.; 
Goodwin Brothers, Inc., Lexington 
Ky.; Duffer Motor Co., Hopkins- 
ville, Ky.; E. P. Baker, Port Ar- 
thur, Tex.; Strang & Co., Loudon- 
ville, O.; Gould’s Garage, Lowell, 
Mich. 

Genthe Bros., Wyandotte, Mich.; 
John P. Hughes Motor Co. Inc., 
Lynchburg, Va.; Carmer Motor Co., 


’ 


Inc., Centerville, Ia.; J. Korber 
Automobile Co., Albuquerque, N. 
M.; J. Ward Owen, Lebanon, Mo.: 
C. R. Thompson, Ferndale, Calif.: 


Tom Spear, Hanford, Calif.; A. W. 
H. Helberg, Gardnerville, Nev. 
R. B. MacBride, Modesto, Calif.; 


sonville, La 


| 


C. W. Dorr, Marcus, Ia.; Seifert 
| Motor Co., Winona, Minn.: Fast- 
Sheppard Motor Co., Muskogee, 
| Okla.; Smith Motor Co., White- 
|}marsh, Md.; Dugan Motor Co.,| 
Crystal City, Mo.; Harris Motor 
Car Co. Cape Girardeau, Mo.; | 
| Hoefert 3ros., Inec., Alton, IIL; 
Thibaut Motor Co., Inec., Donald- 
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Sparks 
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which he prognosticated at his New 
York luncheon and which is selling 
at $25-$35 under the price tag on 
the Deluxe, next lowest-priced line. 
As he visions it, the Ford family 
will produce this coming season a 
total of 1,140,000 units, divided 
1,000,000 Ford, 105,000 Mercury and 
35,000 Lincoln. 
* a *” 

MAURY GOLDEN, of Willys, was 
well satisfied with the reception 
given the company’s new Americar, 
telling that the business his dealers 
had done at the show was double 
that of last year and that Sam 
Davis, his distributor, is delivering 
25 units a day to his dealers and 
not being able to keep up with 
orders. And Golden reported that 
factory orders are 30 percent better 
than the same time last year, with 
the plant turning out 200 a day, 
five days a week. 

oe a * 

GEORGE PRATT, general sales 
manager of Hudson, was doubly 
enthusiastic about the show, not 
only for the tremendous crowd in- 
terest in the new cars but also 
because of Hudson’s sales gains in 
the Chicago territory. Earl Butler, 
Hudson distributor, pointed up the 
company’s progress by disclosing 
that his organization had already 
purchased from the factory half 
the volume of automobiles bought 
in the entire ’40 season by his dis- 
tributorship. 

* K 

WITH THE Gilmore economy run 
from Los Angeles to Grand Canyon 
as his next objective, “Mr. Sparks” 
has checked and finds that already 
Nash, Packard, Chrysler, Plym- 
outh and De Soto have officially 
entered and that a meeting of the 
drivers is being held today at the 
Ambassador in Los Angeles. 

Consideration now is being given 
to the idea of adding a truck di- 
vision, and it is expected Earl Gil- 
more will go through with the in- 
novation. Feelers put out show that 
already Chevrolet, General Motors 
Truck, and International Harvester 
are interested and most likely to 
enter the competition. “Mr. Sparks” 
points out that this will be the 
first time truck manufacturers will 
have an opportunity to enter a 
contest sanctioned by the Ameri- 
can Automobile Assn. and run 
under its supervision, thus getting 
a chance to get an official rating 
as to the economy of operation of 
commercial vehicles. 


Independent Tire 
Dealers Ponder 


Group Purchases 


CHICAGO.—Taking advantage of 
Chicago automobile show week, 250 
members of the National Assn. of 
Independent Tire Dealers held their 
annual convention here in the 
Stevens hotel last Monday, Tues- 
day and Wednesday. In conjunction 
with the business sessions, 15 ex- 
hibits featured an exposition spon- 
sored by the association. 

At the closing session, Dean Zook, 
of Pueblo, Colo., was elected presi- 
dent, and Milton Rosen, St. Paul, 
Minn., vice-president. George J. 
Burger was renamed as general 
manager. 

Among the resolutions passed 
was one providing for a study of 
possibilities of the group-buying 
system, which many of the inde- 
pendents favor. Another resolution 
called for the clarifying of the 
term “industrial sales’ under the 
Wage and Hour act. 

A stand was taken against al- 
leged “coercion” by oil companies 
in furthering the sale of tires, and 
against what are claimed to be 
direct sales by tire manufacturers. 


Shell Casing Order 

MILWAUKEE.—A _ $1,000,000 federal 
order for shell casings will be filled 
by International Harvester Co. at its 
plant here, according to J. E. Harris, 
superintendent. Work on the order will 
Start as soon as new auxiliary equip- 
ment can be installed. 
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® Enjoy your visit in sparkling 
surroundings at Chicago's 
very newest hotel 

Allan G. Hurst, Mgr 
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* 41 DESOTO TAKING U.S. BY STORM : 
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OFF TO A FAST START WITH THE FINEST RECEPTION IN DE SOTO’S 
HISTORY. DE SOTO DEALERS ARE SET FOR THEIR BIGGEST YEAR! 


Bodies, Two-Tone Interiors—the back- 
bone of DeSoto’s own product story for 
1941! Today that news is nationwide— 
that story spreading like wildfire from 
the lips of the thousands who have seen 
and driven this DeSoto! 


NE SHORT MONTH AGO, DeSoto for 1941 was 
introduced to the public as the Newest New Car 
of the Year—and so began the greatest De Soto cam- 
paign of all time! Today, this long, sleek Rocket- 
Bodied car is sweeping the country from coast to 
coast—playing to packed houses in cities, towns and 
villages all over the U.S.A.! 
One short month ago, DeSoto alone knew that 
the biggest news in the automobile industry would 
be Fluid Drive, Simplimatic Transmission, Rocket 


Big Opportunities for De Soto 
Dealers in ’41! 

Enthusiasm’s high among DeSoto deal- 

ers everywhere—and it’s small wonder! 

They’re off on the right foot for 1941! Already 
they’ve had a real taste of the tremendous pulling 
power of this great new DeSoto. And the big selling 
months are still ahead of them! 

Never before has a DeSoto Franchise presented 
such golden opportunities. The new 1941 DeSoto 
has the eye, the performance and “drive” appeal 
to make it the greatest seller and profit maker in 
De Soto’s history. Included also in the Franchise are 
a far-reaching advertising and merchandising pro- 
gram—a brilliant new low-priced car that completes 
the coverage of the volume market! 
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Plymouth’s the “One” for ’41 in 
the Low-Price Field! 


DESOTO DEALERS have a magnificent new 1941 

We i 

Plymouth to sell—the greatest value ever built Car 
into a low-priced car! Write L. G. Peed, DeSoto | Des 
Division of Chrysler Corporation, Detroit, Mich. | 
| Use 
| Wh 
— 


